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360 501 nsAndInInBludalznisosniuy 3(2-2-5)
(Critical Thinking Design Art)

360 502 Imagralnglusueenuuy 3(2-2-5)
(Thai Spirit in Design)

360 503 ysanmswazuinnssulunuesniuuaieassd 3(2-2-5)

(Integration and Innovation in Creative Design)

360 504 m'iaaﬂl,l,wimqmﬁ%’a%u’uqq 3(2-2-5)
(Advanced Research Design)

360 505 é’mmﬁaﬂzﬂ’ﬁaam,wwﬁguqa 3(1-4-4)
(Seminar in Advanced Design Arts)

360 506 Fuunfiensadauusudianie 3(1-4-4)
(Seminar for Individual Brand Building)

360 507 ﬁaﬂzmsaamwwﬁzuqﬂ 4(2-4-6)
(Advanced Design Arts )

wundvden lvindnwidenseulidssnia 6 miiein 3ns1edvnanalul

360 511 Nuiaszaiuarinnsel 3(2-2-5)
(Space Analysis and Criticism)

360 512 MaUBsuLUasmnedany 3(2-2-5)
(Social Change)

360 513 nseenuuLileUszaunsaifld 3(2-2-5)
(User Experience Design)

360 514 Finuensadieassfiugs 3(2-2-5)
(Advanced Creative Skill)

360 515 MITMsUASsaAdoURUEN 3(1-4-4)

(Ceramic Management)

360 516 weluladnsnanA3oadouRUELUURIAY 3(1-4-4)
(Primitive Ceramic Technology)

360 517 nMsAnwIsIeyYARa 3(1-4-4)
(Individual Study)

woNAINIIBIYUFoNAINGTT UnAnwiaruisaideniseuainsieivndenlundngnsseau
Undindnwndeaeunelunmivendefauinsls lneanudiureuvesnnznssunsusedmangns

Angntinus Janeuwin) 12 miieia
360 521 ANYUANUS JANAgUWn 12 enn
(Thesis)
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Junrednadszna (lidfumiaein) 10 3 mhefe dvduinfnufaeuliniuuinsgiu
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360 531 AYBINguEInTUTINeaNLUY 3(3-0-6)

(English for Designers)

AN95U89183Y1
360 501 nMsAnININEluAaUZNSRRNILUY 3(2-2-5)

(Critical Thinking Design Art)

At duasiest InndauRalznisesnuuuiifsdesiuguviey sadey Aauinmuss
FIAY UATLATYEND

finsfnwuenannuil

Analysis, synthesis, and critical review of design art relating aesthetics, taste art and
culture, society, and economy.

Field trips required.

360 502 Indyayradineglusueenuuuy 3(2-2-5)

(Thai Spirit in Design)

HadeifiassdliAnendnualsulanulunudalzuazauseniuuvesing AnuftRnu
a¥eassifiagieuaudulnelfosraduana

finsfnwuenannuil

Elements and factors determining unique characteristics of Thai art and design;
creative practice of creating Thai identity at international level.

Field trip required.

360 503 usamsuazuinnssulusueanuuuaineassa 3(2-2-5)
(Integration and Innovation in Creative Design)
MANNITUATLUINIINTYTAIASAERTa1u1Iv1e1e q uazdadedifeades finelviAa

WINNITUNITOONULUULAZATINATIA
finsfnwuenaanuil
Principles and methods of integrating multi-disciplin and related factors in

furtherance of design and creative innovation.

Field trip required.

360 504 nflsaaanUIﬂian'ﬁ%%'ﬂ%uqe 3(2-2-5)
(Advanced Research Design)
ANUNNIY UTeLan ﬂi%ﬁU’JUﬂ’ﬁ%ﬁﬁJﬁlLﬁﬂ’l‘ﬁ@ﬂﬁUaaU%ﬁﬂ’ﬁ@@ﬂLLUU paNLUUIATINISINY
Gf?uq& NMIRHUTIBNULAZNTUNEUDNUITY UAZUNAINITY
Definition, type, and research methodologies relating to design arts, advanced

research design, and preparation for oral presentation and research publication.
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360 505 é’uumﬁaﬂzmsaanwu%’juqa 3(1-4-4)
(Seminar in Advanced Design Arts)
dunumadnmssunsaisassdfaUznisesnuuuilodunenedruiainauiens

Tuin@nlunsusing 9 sansgnusiodeny lesugia Tausssy maluladuaydandey
finsAnunuenaniud
Seminar in academic design arts in furtherance of knowledge and various professional

needs; impacts on society, culture, technology, and environment.
Field trip required.

360 506 Fuaunien1sadeuusudianie 3(1-4-4)

(Seminar for Individual Brand Building)

ALY 9AUTENBY AnwazlanIzia nsruIunTaiiuaiesiedeas uarnsads
LusUFgeiuAs MIaauusul L ARaNURULUUR UM siansveensBudugsiaiiiensausugsRiauuy
animew iilearayarmesnsmaneealisndnual

Definition, composition, identity, public relations tools development, and brand
sustainability; brand creation for prototype through start-up business management in order to add

marketing value with identity.

360 507 ﬁaﬂsmiaamwu‘ﬁ”uqe 4(2-4-6)
(Advanced Design Arts)
nsasassAfaUznseenuuUiitinszuuMsAnBeysanms uasdnmsesdmnuiednadu
seuv ihlUgnanuuinnssunieniseenwuunisiiauestaieandnlussAuivsewiuys
finsAnuuenanui
Creative design art project with integrated thinking process and systematic
knowledge management in the interest of professional presentation of innovative design output at
national or international level.

Field trip required.

360 511 Ruiisaszivazdansal 3(2-2-5)
(Space Analysis and Criticism)
mslezitarinsainsldiuilunuesnuuy wasiinansynudedeny smansuasaad
Tnednsfaiumis wid dnvagresnislinutonaneda suuuy anmwedeuuaydsem
finsAnwuenaniui
Analysis and criticism of space in design and its social and artistic impacts based on
location, function, environmental and social context.

Field trip required.
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360 512 asiwasunlasmedaay 3(2-2-5)

(Social Change)

mMsLUasunlasandunsdny UssmdluasSausssuluwsazdne Wudledefi dwasonis
asassanseenuuulusuam

finsAnwuenaniuil

Social, traditions and culture changes in each period; influential factors on creating
and future design.

Field trip required.

¥

360 513 n1seanuuUiieUszaunsaldly 3(2-2-5)
(User Experience Design)
Ansesi wadauaznagnditeniseenuuuiinelfiinyszaumsalluguuuusing 9 ungld
finsAnuuenaniud
Analysis, techniques, and strategy in order to design user experience.

Field trip required.

360 514 TinwensaieaTIRIUgs 3(2-2-5)
(Advanced Creative Skill)
WisyuUszaunsainsdaly UtAnsaiisiunnimediedase Aumanudululdlunis
afauinnssudszenddal daaiunishinuennsou Bavgulaning Rnwidamuavianioanagiamungay
finsAnuuenanui
Innovative process implementing artistic experiences, creating visual imagery, and
applied arts initiatives; Creative thinking and approaches, finding solution appropriate format of
presentation.

Field trip required.

360 515 MIdANsIuAIDLATaURLNA 3(1-4-4)
(Ceramic Management)
UjURnsdanisienfunasiuniseanuuuLazaisasiiuiadosade uduLn YIUINIg

AX3 IPTIATINITUAEAMUALKLIIY
Practical organization of planning and implementing educational and exhibition

projects on ceramic design and production.

360 516 waluladnsnanaSouAauRuNILUUASRY 3(1-4-4)
(Primitive Ceramic Technology)
AnsvinaziUisuiisumaluladnisnanedesdufumnlusawednowas Ussmnely

Ty uadEsi1e waradelagiu
finsAnwuenaniui
Analysis and comparison of ancient and contemporary ceramic technologies of

Thailand and other Asian countries.

Field trip required.
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360 517 nsAn¥ITIBYAAa 3(1-4-4)
(Individual Study)
dan@nwiideanaula laglasuanuiiuyeuaIneIasenusnw

Selection of individual study topic under supervision of academic advisor.

360 521 NYITNWUS fAfiguwin 12 wileha

(Thesis)

Uaueiitauazaiunulasinisideuasasisassaluanvdalenisesnuuy aeldnis
AIUAY wuzthanenassiivine wasnssumsineinug

Thesis proposal and development of design art project under supervision of a
thesis advisor and committee.

360 531 AMYIDINOEAIMSULNDDNUUY 3(3-0-6)
(English for Designers)
Fouly: 1. Saranisinwntu S wie U
2. vndnwiigevlasyanval s Tanslasunmseniiu
lugpsaounIwInNyszina
Wanasdauiasinue M neinwssnguildlumunAalynsesnuuy

Cognitive and analytical skill development in English for design arts.
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