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785 701 AMYIDING WIUGATNIVINT 3(3-0-6)

(Advanced Academic English)
WUU 1.1 JAnguwin 48 Muens fadl
785 791 Ingndnus fJaguvin 48 uuhein
(Thesis)
WUU 2.1 wulidsenin 63 vileia Aedl
1. AYUIAU 91U 18 NUehn

785 711 USgineneans 3(3-0-6)
(Philosophy of Science)

785 712 sefouitifoidelinatugninmsianisnisvieadion T 3(3-0-6)
wazdliud

(Advanced Quantitative Research Methodology in Tourism, Hotel and

Event Management)
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785 713 sufouisifoiinunmdugamansdanisnisvendion T 3(3-0-6)
wazdIuA
(Advanced Qualitative Research Methodology in Tourism, Hotel and
Event Management)

785 714 nguin1sianisnsvionilen Tsausu wazadiud 3(3-0-6)
(Tourism, Hotel and Event Management Theory)

785 715 Funnmsdamadanagnsnmsvieadien 15wy uagdiaud 3(3-0-6)
(Seminar in Strategic Management Tourism, Hotel and Event)

785 716 Fuuuidedalioudieudmsunsianisiendion sy wasdoud  3(3-0-6)
(Seminar in Comparative Research for Tourism, Hotel and Event

Management)

2. Ayuden Sunuliidesndn 9 mhefn lneldendsuannguividennailangumis wazase
fulszwulgmmsidenanlunisdaviinetdnus
2.1 MsdAnIsNITviaiien
785 721 ﬁmmLS’?Nﬂa&mﬁ‘mwmmﬁﬂzugﬂﬁm%’uqmamﬂﬁmmwiENLﬁ&ﬂ 3(2-2-5)
(Seminar in Advanced Marketing Strategies for Tourism Industry)
785 722 Fununnsuimslasimsdmiugaanmnssuvioadien 3(2-2-5)
(Seminar in Project Management for Tourism Industry)
785 723 Sununfiansgranmnssuvieaiieaneldnsdsuulavnuasugia 3(2-2-5)
dau wialulad uasdwndon
(Seminar in Tourism Industry Trend under the Changing of Economic,

Social, Technological, and Environmental)

2.2 A3IANTITLIIUTY

785 731 é’mmLﬁ'?mﬂaqmémsmam%ugdﬁm%’uqiﬁﬁﬂiﬂLLiu 3(2-2-5)
(Seminar in Advanced Marketing Strategies for Hotel Business)

785 732 dunumsuimsiasamsdmiugsialsausy 3(2-2-5)
(Seminar in Project Management for Hotel Business)

785 733 Fununfiansgsialsausunglinsudsuntasiuasugia dau 3(2-2-5)
welulad uavdaindau
(Seminar in Hotel Business Trend under the Changing of Economic,

Social, Technological, and Environmental)

2.3 NM1359AN38LIUA

785 741 SunndanagnsnmemmadugadmivgnamnsaluduarBlaud 3(2-2-5)
(Seminar in Advanced Marketing Strategies for MICE and Events)

785 742 duuumsuimslasinsdmsugaamnssuluduazsiug 3(2-2-5)

(Seminar in Project Management for MICE and Events)
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785 743 dunufiavgnavinssuluduazdiudnelinsiisuwlas 3(2-2-5)
AULATEENY denu alulad Lasdwinaay
(Seminar in MICE and Events Trend under the Changing of Economic,

Social, Technological, and Environmental)

3. Anentinus @esuwi) 36 niiein

785 792 Ane1dwus AANTAYUWN 36 U
(Thesis)

A5 UY5187UN

785 701 M1DINQUIUFUTIIVINTG 3(3-0-6)

(Advanced Academic English)

Gouly: SawanisAnyntu S wis U

n5#s N13NA 115814 karNsguASNgusEAUgtlusUluuNsILaueritene 9
193917113 Weiun1sllATIas19uaz A ANAISINgUTITINIG UNANYIAINNTAAT 1A WAIUYINYe
NSWHUTIVING

High level of academic English skills of listening, speaking, reading and writing
emphasizing on the usage of structures and academic vocabulary, in order to create and develop

academic writing skills.

785 711 USygyrinedans 3(3-0-6)

(Philosophy of Science)

demuazisnslunisinuudagn drinanudeen om warisnisanuiuSeaninge
Au3 Usyaiunguiaus nmsfumanuimaingimans anuinidingimansiunelavielun1sidy
nsldmanaluniside nseSureuaznisituieg mié’?ﬂmawqwﬁ warLuINATA NTAUNUAININIG
Angenans Anuduiugsznindiniidonuuing 4 ieaswmienadeungul siudwiinsnislunis
NAFBUNGYI)

Contents and methods of philosophical studies, philosophical schools of thought,
contents and methods of studying philosophical epistemology, philosophy and theories of
knowledge, scientific inquiry, scientific knowledge and means of research, the utilization of
reasoning during conduction, explanation and prediction of research, theoretical framework
formulation and techniques of scientific inquiry, the relationship between various research methods

towards theory construction or verification as well as utilization of logic in theory verification.
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785 712 5288038 sBnatugimenisianmanisieaiisn Tsausy 3(3-0-6)
wazdiaug
(Advanced Quantitative Research Methodology in Tourism,
Hotel and Event Management)
AMNUMNELAZIENNTTRI TITaIB T s sieaiien Tseusy wazdiiud suideuds
38 Yz 398 msoonuuumide Msdiiiuniside mansedeuamnIeNAIesio MlnTIzideya

a

nsldafiATugesivunzan nmsudanateya wazn1siiaueteyalunside @l madeulasenay

v
1 =l o

FgUITegaliamn Lagn1suaUeNan1TITe0E19H938555UNTIY

Meanings and methods of quantitative research methodology in tourism, hotel and
event management; methodology, types of research, research design, research operations, quality
inspection of research tools; data analysis, the use of suitable advance statistics, interpretation of
data, research presentation in quantitative research, writing proposal and full research paper in

good quality and research presentation with proper research ethics.

785 713 sufuisisuidigunmiugimnisianisnisvisadies Tasusu 3(3-0-6)
uazdaud
(Advanced Qualitative Research Methodology in Tourism, Hotel
and Event Management)
ANAMINBUAYIENNTYBINTITITanuA NI TYiBaTE) T5ausy uazdaud Wiudiy

v [
[

3N IuEUIsIne Wisednunntuiugiu uasnanuidednunmiidness i Suiivensy
Usglavide Mseonwuunside maddunwddy nsfiusiusindeya msnsiadeu aunmvesdeya way
mMslnseiteyalunuideidsnunin maduioairmauigiuin mdensddnu msleszsing
AUNUT KaEN1TITNTI Tnein1330rIN151 0 ulATITIMAEII8UITYRE1ITAMNAIN kaENITUILAUD
HANT53Y80E1993853TUNTIVY

Meaning and method of qualitative research methodology in tourism, hotel and
event management, emphasized on basic methodology, basic qualitative research, qualitative
research with standard, types of research, research design, and research operations, data collection,
data quality inspection, analysis data in qualitative research, research for grounded theory, case
study research, conversation analysis, biographical research, writing proposal and full research

paper in good quality, and research presentation in ethical.

785 714 nQunsIanIsnnsvisaiier Tsausy wazdioud 3(3-0-6)

(Tourism, Hotel and Event Management Theory)

Usrg siauns nssuruimiveanguinisdanisiifeadesnisvieadion Tseusy uay
duududazdinanefn gt waswuiliuluewen lounnguraiade nquilloraada nquadislvyuas
naulnadlafsy ysannisesdmnufiloainsnasnmuesanimuindeniudnm ssdanuiuaznisnsiaaey
psAmNg namsIdefiivateaarmanaaoungui

Philosophy, development, paradigm of theories related to tourism, hotel and event
from past to present, including classical, neo-classical, modem and post-modern theories;
integration of knowledge to create equilibrium between the environment and society; knowledge
and knowledge inspection relate research result and theories testing.

winansusv e Undin anunivinisdanismavioniien Tsewsy wazdlud rananslvad w.e. 2562) i 5



785 715 FununsdamaiBenagndnisvisaiien Tsawsy wazdioud 3(3-0-6)
(Seminar in Strategic Management Tourism, Hotel and Event)
fUUMLIANNARTEUUNMSANTUNNTLATUSEENANITUTM IBINALNS N1TINUKNY 115319

NLUIUNIT NMINAUALKY mitﬁaﬂﬂaqméﬁﬁﬂaﬂuaamﬂﬁaaﬁuﬁugﬂLLUUE;maWﬂ'ﬁaJ ﬂ’]’iﬁ’]ﬂﬁ&mﬂﬂﬁjmi

UFTR msvsmiliunamaiiansudmsuazUszansnmnisuimsvesesdnislugnaimnssusieadien Tsauss

wazdrua
Seminar in operation system and application concepts of strategic management,

planning, processes formulation, plan setting, selecting strategies that are congruent industry
model, applying strategies to practice and evaluating management techniques and management

efficiency of organizations in tourism, hotel and event industry.

785 716 Fununitedavieuiisudmiumsdanisvisadien Tsausu uasdiaug  3(3-0-6)

(Seminar in Comparative Research for Tourism, Hotel and Event

Management)

Funuiaderng q Mdunedelnd 9 Tunisememsvieadion Tswusy wazanudioug tne
Fonhdeilifimsasuliindu Inufoiinnesimedaiaulassuiisulidugasunasanuunnsisenn
wedadu Tnsdadussfurietoyansifonsvieadion Tawsy wasdhud fraulasisiiiunsidods
1oy MIITUBIRUAIN ¥3aMTITENEUTT

Seminar in topics of new techniques in tourism, hotel and event research. Choose
topics which haven’t been studied in other subjects. Analysis interesting techniques, compare to
prominent points and different points from old techniques. Related topics of research data in
Tourism, Hotel and Event, focusing on quantitative research, qualitative research and mixed

method research.

785 721 Funundenagnsnmanaatugedmiuanaunssunisieaiion 3(2-2-5)
(Seminar in Advanced Marketing Strategies for Tourism Industry)
duunsnunsnausulazMIUFTAnsnagninsmInandmiugaamnssinsvieaien

lunsudstuszauginim sedudssina uagseaulan nsiudaduayuninisnain fanssunisdaasy

nagnddoansmanismanniiion1sviesilen nMsUszyndldesdusznouveInIsieasnisnaIaLuuYIANg

LLﬁ&’ﬂ'ﬁW@uu’lﬂ’l‘i'iiuidﬁﬂ’l‘ifdilaa’l‘iﬂ’lwa’lGILLUUUUim’Iﬂ’IiLﬁE]ﬂ'ﬁ‘ViENLﬁlEJ’J
Seminar in planning and implementing marketing strategies for tourism industry in

the regional, national and global levels competitive, being marketing supporter, supporting

activities of marketing communication strategy for tourism, applying the elements of integrated
marketing communication and development of integrated marketing communication campaign for

tourism.
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785 722 Fununsumslasinsdwiugaavnssuvisaiten 3(2-2-5)
(Seminar in Project Management for Tourism Industry)
Fununluvseifunwinnszuiunismaununieldnianisaifidsuudas n153nse

ANNWINREN N5 ULATINIT nsidenldnisuszidiuna 1asenis thainisdedulasig 9 n1sinnsAm

Foa msiinszsiaildarenaznanauununisaululasenis dnszuuieldguniu nnsdnszuuns

AN NSEUINNISNISHAR n1sliuinis Tussuunisvendien nmsdanisladafnddiliainudifayiu

msmanauaziFuuims meluladansaumalugsiavioudien nanszyuvesgsivieiion iniesilouazinas

nsUssiiuuvasieaioaludiudng 4 meldnisdanisedrsdadunaznguanglul unumvesiassu
iﬂﬁljﬂﬂiLLagL’e]ﬂ‘liuﬁlLﬁ&J’J%ENIum%U%WﬁIﬂNﬂ’]’ﬁiuqmﬁ’]ﬁﬂﬁmﬂmL‘17‘IIEJ’J

Seminar in planning concept on under changing circumstances, environment
analysis, project investment, project valuation and decision criteria for risk management, analysis of
cost and return on investment, supply chain system; implementation, process, services in tourism,
logistics management, focused on marketing and services, information technology in tourism,
impact of tourism business; evaluation tools and criteria for tourism in each element under
sustainable management and new laws, roles of government agencies and private organizations

involved in project management in tourism industry.

785 723 Fununfiamsgaaunssuviaaiiisnnieldnnsfsunlasiuasegia  3(2-2-5)

denu walulad wardawindou

(Seminar in Tourism Industry Trend under the Changing of

Economic, Social, Technological, and Environmental)

FunundunsiaumguinisianisuazuudaninuasunUasiiuiasugia den
walulad uwardwindon fiavenisdanisnisveaiien uinnssulussuunisvieadion nsWauiAAe
a¥eassmenuAufuazuIng YesaarnszuIumsiuing wardsiagalanianisvionilen sUuuy
199N TTY u,asmﬁﬁaéﬂim%uﬁugm ds81ursanuazaIniumTvieuiien suthlugwainnianis
vipafigafimngan msdanisgsiemsvieadisalaglitiyausziviuaznisianisteyasuinluglugsie
vieuflen uazadalomaniensudsiumsmsvieafielussiuguvy sefugiinim wazseduuuma

Seminar in development of management theories and concepts of the changing
economy, society, technology, and environment; tourism management trends, innovation in
tourism system, creative thinking in products and services development, service channel and
service process and tourism attractions, activities and infrastructures, facilities in tourism, dynamic
for suitable tourism, tourism management by artificial intelligence and big data management for
tourism, creating competitive opportunities in tourism at the community, regional and international

levels.

785 731 Funundenagnsnmsnaatugedmiugsialsausy 3(2-2-5)
(Seminar in Advanced Marketing Strategies for Hotel Business)
fUULIPUNTNMNLLAENSUURNINAENENINIAAIAEI T URRAIMNTINTIATLTINSH

Tunsudaduseaugiinig sedudszme uagssaulan nmsdudaduayunianseain Aanssulunisdeasy

nagmsdeansssnaaLiliogsAalsausy sUseandldesAusenauesnisdoasmInaaLuuUysaNNIS

LazMsRINTIAIsIAMsAsasMsAMALUUYsANMSsLitegsAals s
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Seminar in planning and implementing marketing strategies for industry of hotel
business in the regional, national and global levels competitive, being marketing supporter,
supporting activities of marketing communication strategy for hotel business, applying the elements
of integrated marketing communication and development of integrated marketing communication

campaign for hotel business.

785 732 duauin1suImsiasanisdmiugsnalsasy 3(2-2-5)
(Seminar in Project Management for Hotel Business)
Fununlutssifunuiannszuiunisaauaunisldnnsaiiuasuuas nslaszi

anmuwingeu N13aanulasintg Msdenldnisussiliunalasinisinadinisdndulasiig 9 n13danisaany

Fee nsiieseiafldasnarnansuununisasululasinis msdaszuuaslsguniu daszuunis

Fuiuatu nszuuns mandan msliuinislussuugsialssusy msdanisladafinddlfanudify iy

msmanauazFuuims wealuladansaumealugsAalsausy nansenuvedgsialsusy in3edlouazinausinig

Uszifiugsialssusy Tususng 9 angldnisdnnisedadsdunaznguanelvl unumvsamihsausvnig

waztenyuiiieadedunisuimslassnmslussialsausy
Seminar in planning concepts under changing circumstances, environment analysis,

project investment, project valuation and decision criteria for risk management, analysis of cost and
return on investment, supply chain system; implementation, process, services in hotel business,
logistics management focusing on marketing and services, information technology in hotel business,
impact of hotel business; tools and evaluation criteria, sustainable management and new laws,
roles of government agencies and private organizations involved in project management in hotel

business.

785 733 FununfiamsgsialsasunieldnisdsuuUasiiuasegio fea 3(2-2-5)

wealulad uazdeundou

(Seminar in Hotel Business Trend under the Changing of

Economic, Social, Technological, and Environmental)

MswRLINguin1sianisuazuuwaAansUdsuUasiuiasugia deu naluladuas
dawnden firmanisdanisgsialssusy uinnsailuszuugsialsusy maauanuAnadsassdniss
AUAILAZUINIT TOIILAZATZUIUNITIAUIAIS ?ﬁé”lmﬂﬂaﬂmazﬂaﬂiuqiﬁaisdLLﬁJ guilugnainnig
gafalsausufengan nmsdanisgsialsusulnelityy s fviuasmsdnnisdeyavunslvgjgsialsusy
wazasralonanianisudsdugsialsausy lussdugusy seduniinin uwagseAuungd

Development of management theories and concepts of the changing in economy
society, technology, and environment; hotel business management trends, innovation in hotel
business management system, creative thinking in products and services development, service
channel and service process, facilities in hotel business, dynamic for suitable hotel business, hotel
business management by artificial intelligence and big data management for hotel business,
competitive opportunity in hotel business at community levels, regional levels and International

levels.

% Y SR a Y ] a = ¢ o | o
Wﬁﬂiﬂ@ﬁﬂﬁ%i‘g?ﬂ@aUm%@ A1U1IVINTINNIINITINDILNEGT Ii\‘mﬁm LB LIUR (‘VT@?‘IQW{LWN W.A. 2562) U1 8



785 741 Funundenagnsmanaiatugedwiugaamnssuluduazioud 3(2-2-5)
(Seminar in Advanced Marketing Strategies for MICE and Events)
dunurdunisIauNukaznsUiRnsnagnininisaatndinsuanainnssuluduay

guud lumsudstuszaugiinin seaudssma uazseiulan madugaivayuiasnisnaindefanssulunis

duadunagnsdoansmsnisnaiaiiiegnaivnssuluduazdiiud msuszendldesduszneuveanisdonns

MSRANALUTYIANNIT WarnTiALINsIAsIANNsAeasMsnanLUUysanmsiitogaamnssalud uas

B
Seminar in the Planning and implementing marketing strategies and marketing tools

for MICE and events in the regional, national and global competitive environment, formulating

strategies for marketing segmentation, targeting and positioning. communication planning and
implementation for integrated marketing communication tools; advertising, public relations, sales
promotion, sponsorship and event marketing in promoting marketing communication for MICE and

events, applying the elements of integrated marketing communication and developing a

coordinated IMC campaign for MICE and events.

785 742 dunuIn1suImslasensdmivanavnssuluduazdiaud 3(2-2-5)
(Seminar in Project Management for MICE and Events)
Funuiludszifunuinnszviunisnaununielinnsaifiuasuulas n1siesed

anmwinaeu N13aanulaTintg mMsienldnisussiliunalasanisinaeinisinaulasiie 4 n1sdanisainy

o malesgiaildienaznansuununisamululasinis nsdaszuuiaeldguniu daseuunis

fudluaiu nszuung nMasdn msbiuimslussuugnamnssluduazdioud nmsdanisladadndiils

AuddiuNMIraakazgsuuIng maluladasaumalugsialsausy nansenuvesgnaivnssuluduag

Biud ndesilonazinaueinisUseiiugnanvinssuluduagudlusuding 4 meldnsdanisednadedunas

ngvsnglnl unumvemhsruemuazienvuifstedlumsuImslasinisgnanvnssuluduagSlaud
Seminar in planning concepts under the changing circumstances, environment

analysis, project investment, project valuation and decision criteria for, risk management, analysis of
cost and return on investment, supply chain system; implementation, process, services in MICE and
events, logistics management to focus on marketing and service, information technology in MICE
and events, impact of MICE and events; tools and evaluation criteria, sustainable management and
new law, role of government agencies and private organizations involved in project management in
MICE and events.

% Y SR a Y ] a = ¢ o | o
Wﬁﬂiﬂ@ﬁﬂﬁ%iy?ﬂ@aUm%@ A1U1IVINTINNIINITINDILNEGT Ii\‘mﬁm LB LIUR (‘VT@?‘IQW{LWN W.A. 2562) U1 9



785 743 Fununfiamsgaaunssuluduasdiaudnneldnsufsundag 3(2-2-5)

Fruasugia deau wialulad wazdewnday

(Seminar in MICE and Events Trend under the Changing of

Economic, Social, Technological, and Environmental)

Funundunsiaumauinisdanisuazuundaninuasunvasdiuiasugia dens
welulad wazdswndon frvnenisdanmisgmamnssuluduazdiud uinnssuluszuugpavnssuluduas
Bud nstmuAuRRasasIATsiuALALarUIns Yemmanarnszuunsliuinng Asduieay
azanlugnavnssuluduardioud suilugwaiamsgnaimnssuluduazdnudfimmizan n15danis
guavnssuluduazdiudlaelilygussAvinaznisdnnisteyavuinivgluanavnssuluduas Bvaud
wazasrlonianiamsudsdugnavinssuluduasBludlusyiugusy seaugiinig wasseAuuINI@

Seminar in development of management theory and concept the changing in
economic, social, technological, and environmental; MICE and events industry management trends,
innovation in MICE and events industry system, creative thinking in products and services
development, service channel and service process, facilities in MICE and events industry, dynamic
for suitable MICE and events industry, MICE and events industry management by artificial
intelligence and big data management for MICE and events industry, competitive opportunity in

MICE and events industry at community level, regional level and International level.

785 791 Ingdwus fiadiguin 48 winein
(Thesis)
fuaidelulssifuiifedestunisuimsdanisluanudenaenzaudisivua 3Ty

Tassamdngmsludnwarainernns uazifuanudnituaineassd wazdmissaunsideludnuas

nsaseenuslva MuNRsgILEINg
Conduct a multi-disciplinary, innovative research on management issues related to

the student’s selected major field of study as specified in the curriculum structure and conduct

research with a standardized “new knowledge” approach.

785 792 Ingtwus faguwin 36 wulenn
(Thesis)
Weluuseutlymiiedestunsuimsdanistuanuderngamenudismualily

Tassa$revemdngns wazsiluanufAniiSuaiassd uazdmisenunmsifeiiaunimguazneliin

ANATIVEINIIINITUAZIVITN
Conduct an innovative research on management issues related to the student’s

selected major field of study as specified in the curriculum structure, and conduct research with a

high quality and render academic and professional advancement.
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