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msaaﬁmqmauﬁ’a (Qualifying Examination)
nsapUUsENIaAUIAUIBdsUTTIdeN1nUnT N1TIATIERLaYMITININENUITENNAURS
NTUANBLLIAATIATIANEITUNTIANTUIANTTULAZNTUTINTTANITINUAUAT

3187391
1. 3vUsAU 91U 12 wihede

675 711 NNFIANITUTANTIUAUAT 3(1-4-4)
(Music Innovation Management)

675 712 521y UTTide s AU Ul Undin 3(3-0-6)
(Advanced Research Methodology)

675 713 dunwInuRIsEAUg U Undin 3(3-0-6)
(Doctoral Music Seminar)

675 714 NIANASTINATIANNAUNT 3(3-0-6)
(Creative Thinking in Music)

675 715 Anwv19eu 3%(1-4-0)
(Field Trip)

2. Auden waulidesnin 3 wiheie

675 721 wangnsiarnIsasuaunslusEAugaLAnw 3(3-0-6)
(Music Curriculum and Teaching in Higher Education)

675 722 WHUNAENSLTIET AT IALUTINIAUAS 3(3-0-6)
(Creative Strategic Plan in Music Business)

675 723 MU URAdaaTsAlunIsLanInun3 3(1-4-4)
(Creative Practice in Music Performance)

675 724 Usgitusaunddenauseiunuivadio 3(3-0-6)

(Advanced Intermedia Music Composition)

il UnAnwanunsaidensednlussrudadinfnunnilegeunislunnensusnmansle
TPgrUANILAYOUIINAMZNITUNTUSNSVENENS
3. Anendnwus @asuwi) 36 nuiein
675 731 ANYUANUS TJANTAgUMN 36 AR
(Thesis)
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AN95UNYIIEIYY
675 711 N13IANITUIANTTUAUAT 3(1-4-4)
(Music Innovation Management)
nsdansuinnssuaumsTnfuionssulumansfiieades nsdeansseninsyana mIain
P30718AURS N15IMNY Ann1 Usediunsudnisdansauaund  mswaudenisaeununiluszeu
ANAN
Music innovation management with other related subjects; interpersonnel
communication; networking in music; planning, follow-up and assessment in music management,

The development of music teaching media in higher education.

675 712 su1lguRn I TTAUAU Undin 3(3-0-6)

(Advanced Research Methodology)

sy UTTIReNNIdIaNAans IRua319a5IA NMTIFUTIUTUIULALAMAIN N1TRNKUUNIS
W MIINNRIITIAURT N1TLATIZUITEATNATIANNAUATITIAN NIIRAIUNIUITEAUATAINAIIY
Ls?fmﬁtmymwwqﬂﬂa

Social science research methodology; creative research; quantitative and qualitative
research; research designing; music research criticism; in depth analysis of music creative research;

developing music research according to individual expertise.

675 713 AUAUIAUATTEAUAU VTR 3(3-0-6)
(Doctoral Music Seminar)
mMsfiaidonsauss m3EulssiulaziunAnmeuinnssuausslraonadesiuga
a1l NIINANNUNIVDIIUATINETIATIYINITAUNT
Develop music topics; initiating relevant subject matters and concepts in music

innovation; organizing a seminar on an academic topic related to music creativity.

675 714 N13ANE3NETIANIIAUAT 3(3-0-6)
(Creative Thinking in Music)
MsfmuIAAnasvATIATugImIsauns n1swAnde walulaBuaruianssununsd
aonAdosfiunsIUAsuLUAeIdiny NsassassAtanssunsSeunsaeunun3lusEAUgaNAny
Developing advanced creativity, media technology and music innovation relevant to
social changes, creation of music learning and teaching activities in higher education.

675 715 Anwgeu 3(1-4-4)

(Field Trip)

[ouly: SawansAnyntu s v3e U

nMsfnwgauauasluialsema MsUssgndanuiannnsinugauiiieaiisassday
AURTuazIUITETNIALR3 MIuansuusraunisaliaunsvedinuuay SausssRTuAndneiy

A field trip in foreign country; Applying knowledge from the field trip to create
music product and music research; Exchanging music experiences of different music societies and

cultures
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675 721 VANGATUAZNITHOUALAT IUTEAUDANRNEN 3(3-0-6)

(Music Curriculum and Teaching in Higher Education)

nMsuImEngasuar JULUUNSARUALAS lUTEAUgANANY N1seRnLUUNENgns N15Tn
warUszilunansiSeunsoumsaeuifanuiiuaiy nsai1mdngnsnaunaIuTsIianuasLazmansy
nMIMnYanansegsdivaNg Iemenisiiausnunlusyiugaufne

Curriculum development and teaching methods in higher education; curriculum
design; assessment and evaluation of modern learning and teaching; creating an integrated
curriculum between music and other subject areas, constructive criticism on curriculum;

psychology of consulting in higher education.

675 722 WRUNBYNSITIAFNETIALUGINAAUAS 3(3-0-6)
(Creative Strategic Plan in Music Business)
MsadaLHLN1IgIRaAu TR saTIdilonauaLeIALFBIN1TURIBIANTLALIIBL

AuAUAT IAETIUTIN AT Uazlninseduuifn Ussaunisal 91uide uagnasilanean1svingsnalis

ahuassrnnuvasteyaidiivinisuarinensimiuinide uszneuns fuimsseiugs waziifeadesdidl

AnulaaulugnaIvnssUALA3
Formulating Creative music business plan to serve a demands of music corporates

or organizations. Collecting, analyzing, and reflecting concept, experiences, research, and insights of

creative business practices from available academic resources and guest speakers including
researchers, entrepreneurs, chief executive officers, and other related outstanding music industry

personnel.

675 723 N1SURUALTES19ATIAlUNITLERIAUAT 3(1-4-4)
(Creative Practice in Music Performance)
MsUfURIGeasassAnlanusaniesenineeuidng 9 vesnsuansauad vienunslu

wuusdy BrsufiRidseuassaniseaniamiilugunmamsu foalunisuansaues
Creative music performance in collaboration with other sub-branches of Music

Performance or other related music disciplines; innovative methods towards practical process in

music performance disciplines.

675 724 Ussiusauaionaussaugufiindia 3(3-0-6)
(Advanced Intermedia Music Composition)
sulsgiusimasiunannnszuaumsvinuaiisassameonsussgndldneluladauss

poufmoitugs vieuuiAnanmandsnsurus wieliinnisadaassdaulusuuuuiinanvansegned

Lndnynl
Music composition based on advanced creative process implementing advanced

music technology and computer or concepts from other disciplines
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675 731 Iegndinug fAnfiguin 36 wilena
(Thesis)
Foule: 1) UnAnwideesiunisaeuinnaaut
2) UnfinwFessnUN 58T I IAUMINANGAT 97UU 12 yiaens
mMeAdeuazimunesdnmdiununsiuanifennudeinyanzsyana
Researching and developing musical knowledge to reflect an individual expertise
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