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1. vanndvdsdu $1uau 15 mbeiin Ussneudeseivdeluil

550 502 nsfuasesuilnadugun g 3(3-0-6)
(Advanced Consumer Protection in Health)

550 514 nann1seannguuneuasn1siIAulEngmaneiuguam 3(3-0-6)
(Principles of Legislation in Health)

550 524 52iEUITIMYINTITENIMIANATEEUTLN AR WA 51 S0UgY 3(3-0-6)
(Research Methodology in Consumer Protection in Public Health)

550 551 asaumAranfiiiensduaseatiuilanduguam 2(2-0-4)
(Information Sciences for Health Consumer Protection)

550 848 NSUSLLNAMANTYTEUININ AN AYLATUTANENS 3(3-0-6)
(Applied Pharmacoepidemiology and Pharmacoeconomics)

551 625 FUUUIMINMTANATOIUTLN AR WA TG 1(0-3-0)
(Seminar in Consumer Protection in Public Health)

2. punvEen uulitesnii 9 wueds leedenannsiedvine i

550 505 NSANUALIATFIUNERSTIAUNN 3(3-0-6)
(Standardization of Health Care Products)

550 506 SummoreguAMAINe TNLaTAIINGDY 3(3-0-6)
(Occupational and Environmental Health Hazards)

550 507 ULHUIEAUELAZFUN N 3(3-0-6)
(Drug and Health Policy)

550 508 daming1nsunng 3(3-0-6)
(Medicial Sociology)

550 509 woAnITUUSIAAA WA 3(3-0-6)

(Health Consumer Behaviour)

550 517 AFAANITHAIANINAFVN T 3(3-0-6)
(Pharmaceutical Marketing Management)

550 526 ns¥ansANNduiusvesgnAlusAnsguam 3(3-0-6)
(Customer Relationship Management in Health Organizations)

550 832 AMFIANITIUUIAIIULNETNTI 3(3-0-6)

(Pharmacy Service Management)
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3. Anendwus @asuwi) 12 i
550 710 Ane1dwus FANTAgUMT 12 i
(Thesis)
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550 502 nsfuasasfuilnadugunindugs 3(3-0-6)

(Advanced Consumer Protection in Health)

wIAnLarnanNTANATEIRUIIAA NANTINYRIIUILAA NTEUIUATITNNTAIATUAS
ANATEIEUILAA WlEUIBLAENAENTNIAIUNSANATOINUSINAAILATSITUEY SEUUNTSANATEE USTnAAY
a1513dEvYeIUTEINARIY o Msaduanuiaznsuidemausuasesfuilan ssuunayisnislumsdseiu
AN RAASATiguA LAz UINTaUA M ToURURTiAuaznsmIuANTRluM AR MaTe NS 11MSEIU
VBINAN S U VN INUATUTNITFUNIN mamuqmﬁwﬁ’uwémﬁmsﬁLLaw%mifjﬁumwﬁgqriauuawé’qmﬂlé’%’u
augw T mielusain asessulunisduasesiuslag

Concepts and principles of consumer protection, consumer behaviors, marketing
process and consumer protection, policy and strategies of consumer protection in public heath,
consumer protection systems for public health in various countries, operation and problem solving
in consumer protection, systems and methods for quality assurance of health care products and
services, good manufacturing practice and control in food and drug production, standards of health
products and services, pre-marketing and post-marketing controls of health products and services,

ethics in consumer protection.

550 505 N1SAAUANINTFIUHEANUTFUAIN 3(3-0-6)
(Standardization of Health Products)
waNNIWaE IS HIIMUALINTEILET 815 LaTesdiens  Tnnduntie edesilounng
Nﬁmﬁm%qmﬂﬂwgu 9 WATUINITAVAIN LWJmiunwﬁmumﬁmwmgwmamﬁmﬁmsﬁqmmw n1TUTELLY
Joyalumsimununigiu esgrusdadueiguaniaznislvuinsguamlussaulseinalazaina
Principles and methods for standardization of drugs, food, cosmetics, hazardous
substances, medical devices, other health products and health services; rationale for
standardization of health products; evaluation of information for standardization; standards of

health products and health services at national and international levels.

550 506 SunmesisgunaInaInnaziundou 3(3-0-6)
(Occupational and Environmental Health Hazards)
é’ummﬁmﬁ]Lﬁmﬁ'ﬁusiaqsszWﬂmLLazﬁm‘Lﬁmﬂm%wuaz?mvmﬁam AN VBITUNTIYAD

Ejsumwa’mm?ﬁwLLazéﬂLLmﬁam WI19N1sUBeAU AIUAY LLf"ﬂﬂJLLazLﬂﬁizij\‘iﬂiymé’umwaﬁiaqsumwﬁlﬂuma

PnTnSedaandey m/lmmmmé’ﬁzmﬂumi@LLaqsumwamm%WLLaz?amé’au
Physical and mental health hazards resulting from occupation and environment;

sources of health hazards from occupation and environment; guide of prevention, control, problem

solving, and surveillance of health hazards from occupation and environment; roles of pharmacists

in occupational and environmental health care.
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550 507 UHUIIAUB AL HUNIN 3(3-0-6)

(Drug and Health Policy)

mnudfguemlovsguaw anandoulessznineszvugunniazulouIsguAIn wuadn
wagngunsimuauleuis weuigansisae nszuiunsuleviy mswmuiuleuigaunin nsduleuns
TUdnsuuR melisgsiuleuny w3asdielunsussidiuulewne Audusssuvesuloueguain nsdavi
Porauaieulyuiy Arnesmsiannuleuigiueiuagguam

Importance of health policy, interrelationship between health systems and health
policy, concepts and theories of policy determination, public policy, policy process, health policy
development, policy implementation, policy analysis, tools for policy evaluation, equity of health

policy, preparation of policy brief, and directives for drug and health policy development.

550 508 depuInganIsunng 3(3-0-6)

(Medical Sociology)

WIAALAEN Y VIFIANING WATUYWEINGT YUNDINNFIANTAUTITUARTLUUAVNIN
ngAnssy anmde Mfvuansdsnudegunin nsdanisanudutsangldnisunmduuunmdnuel dseu
Mg eaznAlulagn1an1sunng unuImMnedeNve3vIANNINITEINg  AnuduRusIEnineg
TusmsguamuasyUae

Concepts and theories in sociology and anthropology, socio-cultural perspectives
on health system, behaviors, beliefs, social determinants of health, illness management under
medical pluralism, sociology of medicine and medical technology, social roles of medical

professions, relationship between health care providers and patients.

550 509 NoANTIUEUIINAR UG YA 3(3-0-6)
(Health Consumer Behavior)
LuIAALAENgEINIFuNgAnsSumMansuazIninerquatn MAsiteadunisAuases

fuslne adufidmarongfnssuvesusloaduauam nszuaunisuAsunlameAnssuguniniidlusedy

talan AseuARuazyuvy MeTgitammgAnssaunm mynaRukaznsUszdulasinsiieades
fumsUsuasunginssuguslnasuaunin

Concepts and theories of behavioral sciences and health psychology related to
consumer protection; factors affecting health consumer behaviors; process of health behavioral
changes in individual, family, and community levels; analysis of health behavior problems; planning
and evaluations of project related to health behavioral changes.

550 514 nannseanngvuneuazn1sUsAuldnguuneiuguaIn 3(3-0-6)
(Principles of Legislation in Health)
TR vdnnseennguae ngrunefiAeIfundndueiguain UnisquamLazng
Auasesiiuilaa wnsnisdungmansluauduasesiuilan nstsduldnguuneialiwaznguaneiite
funsesfuilan SunouuaznssuumsLlunIengang unusesiinedmiig
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Philosophy of law, principles of legislation, laws related to health products, health
services and consumer protection, legal measures in consumer protection, enforcement of general

law and law related to consumer protection, legal process and procedure, roles of law officers.

550 517 N13IANITAANANILATYNTTY 3(3-0-6)
(Pharmaceutical Marketing Management)
USHRILaLLUIANNITIANITRAIANILAGIN TN NMTIATIERMlanan1In1snann Jady

#19  Ailadonisimuanagns nMsdidunuy mMsszliuiaagnsifunTEUUNTIINIRaIA
Philosophy and concepts of pharmaceutical marketing management; analysis of

market opportunities; factors affecting strategy formulation; implementation, evaluation, and

supervision of marketing processes.

550 524 2108UAEINe1N13en19siuaTafuIlnAfuETSISEY 3(3-0-6)
(Research Methodology in Consumer Protection in Public Health)
Funeunsin3Toedruduszuy AMIMRUATYNINITITE LaEHITOITY N1TIIUAY NS

9ONLUUNITINE Faudsuardaya Usernsuaznguding1s nmaiiudeya aifdmiuauide madesien

Joya niswlanadaya NMadsudeiauelasinisife Maweunsawide atessaulunuideninisAuases

HUSLAAM WA SOUEY
Systematic approaches in conducting a research, research problems and topics

setting, research planning, research design, variables and data, population and sample groups, data

collection, statistics for research, data analysis, data interpretation, research proposal preparation,

research work dissemination, ethics in consumer protection in public health research.

550 526 N133ANNIANNFNNUSYRsanA TR AN TFUN W 3(3-0-6)
(Customer Relationship Management in Health Organizations)
dnwazvesiiuilaa ansiuilan woAinssunsfuuinmsuasnandaeififeitesiugunin

nsuszfiutedeiiinasenisindula waznszurunisdnaulaveduilan wdnnnsadieanuduiusiy

fuslnnluszerdunarszerent malianmsaianuduiudvesgnilussduyanauazssdundu

Consumers’ characteristics, consumers’ rights, customers’ behaviors in seeking
health services and health products, assessment of factors affecting consumers’ decision and
decision-making process, principles in establishing short and long term relationship with consumers,
technigues in building relationship with individuals and in groups.

550 551 asaumAransitantsdunsesiiuilaadiuguam 2(2-0-4)
(Information Sciences for Health Consumer Protection)
sTUUAsAUMALAEMTIRsTUUasaumAiionsANasesuilanduauan sty

waluladansaumelumsdududeya  msUszsifiumsaumnaiioduasesgfuilaafuguniw msdiviviude

LazansaumaAiiensAuasesiuilan maianndeiionisduasestiuilna
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Information system and information system management for consumer health
protection, use of information technology for data searching, evaluation of information related to
consumer health protection, media and information literacy for consumer health protection,
development of media for consumer health protection.

550 710 Inetinus fiAdisuwin 12 wiaehin
(Thesis)
msfdunmsideluihdelanziifetesiunisduasesfuilaamasnuasisaguaeld

nsguauagliiUinulngeisdivinuinendnus

Conducting a specific research topic related to consumer protection in public

health under the supervision of a thesis advisor.

550 832 N13IANSIUUINTAUNFVNTTY 3(3-0-6)

(Pharmacy Service Management)

ANYULVDIANIUUINITHALNITUINITNIBNFYNTTU UTLANVBIIKUUNITINAIUY N1FIANT
audienela Fnueiisnduvenndunsivimindiuinig nsdeaoufidud nsadiaadetng n15919uNY
nsdindulansliuing desdleuazmaiiasiag Tunsdanis nsdanismsiu msdansmineinsuyed
N13IANISTNALNT kaENITIANITNITAAIN TuaTUUIMSLdUNTIY

Characteristics of pharmaceutical settings and services, types of development
models, satisfaction management, necessary skills for pharmacists in providing professional services,
merchandise display, networking, planning, decision making in service delivery, tools and
techniques in management, financial management, human resource management, strategic

management and marketing management in a pharmacy service context.

550 848 N15UTEENANIBNEYIZUININE ANV ATEFANENS 3(3-0-6)
(Applied Pharmacoepidemiology and Pharmacoeconomics)
N5UsrENALTVEaNN1TNIITEUIATINYILALLATHTANAATHUNIN  NITUTBEUANUANAT N5

Fansanudes wdedlaifiefnnuuarUsufiuanuides msUssfiuanuduiudsenindadodestuiym

sUBUULaEIEMTANTUNsAUSEUIAIMET seuun s s sl Aumuasusnsnieguam
Applications of epidemiological and health economics principles, worthiness

evaluation, risk management, tools for risk monitoring and risk assessment, evaluation of the
relationship between risk factors and problems, patterns and methods of epidemiological

implementation, surveillance systems on health products and health services-related problems.

551 625 dunuIMINsAuATaEuIlnAfIUES1TMEY 1(0-3-0)
(Seminar in Consumer Protection in Public Health)
nsfunh uTdeyaiiiinitesmnamsduasesifuslaasuaisisaay uvasdeyasig 9
wifsde sans Aeflaising q wagdu o msUszdiudeya msthauedeya mIeduseuaziansalednal
BEIG
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Searching and compiling data related to consumer protection in public health;
sources of data, including textbooks, journals, printed materials and other sources; evaluation and

presentation of collected data; rational discussion and criticism.
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