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(Statistics for Research)

780 502 AYBINEENTULNUIMNS 3(3-0-6)

(English for Executives)
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1. WAU N WUU N 2
1.1 nuandvani S1uduliddesnin 27 niieis
1.1.1 Audsau (lddundaein) $1uiu 3 wiein
782 611 GHEGTRLERL! 3(3-0-6)

(Seminar in Business)

1.1.2 3¥U9AU 911U 21 nehn

782 511 N5IANITBIANITHALNSNEINTULE 3(3-0-6)
(Organization and Human Resource Management)

782 512 N15IANITNITAANEIMTUTNUING 3(3-0-6)
(Marketing Management for Executives)

782 513 MU Td S UlNUIS 3(3-0-6)
(Accounting for Executives)

782 514 N159ANTSNIANL LU 3(3-0-6)
(Operations Management)

782 515 5o g UTTIENIegInNg 3(3-0-6)
(Business Research Methodology)

782 612 N1359AN1INSRUAMTUTNUIINS 3(3-0-6)
(Financial Management for Executives)

782 613 N59ANITINaENG 3(3-0-6)

(Strategic Management)

1.1.3 yuden Swaulddesndi 6 mhedn lnedenseuseivnnnguinlaild

Sasellil
(1) NguAYVINTIANTS
782 621 AmeRUnRasnassAuaznginssuaieassauinnssuneluasinig 3(3-0-6)
(Creative Leadership and Innovative Behavior in Organization)
782 622 winnssuuaznsiluguszneunsgsia 3(3-0-6)
(Innovation and Entrepreneurship)
782 623 msdnnsanufiteuianssumagsi 3(3-0-6)
(Knowledge Management for Business Innovation)
782 624 A3YFITULALAUTUNAYDUADFIALVDIAINT 3(3-0-6)
(Ethics and Corporate Social Responsibility)
782 625 N139ANTSEINIAINA 3(3-0-6)
(Digital Business Management)
(2) nguI¥IN5AANA
782 628 NIHANNFIIA 3(3-0-6)
(Digital Marketing)
782 629 NYANTIUEUILNA 3(3-0-6)

(Consumer Behavior)
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782 630 mi%‘amimimmﬂquyﬁmms 3(3-0-6)
(Integrated Marketing Communication)

782 631 ATIANITNITAAINUTNIT 3(3-0-6)
(Service Marketing Management)

782 632 N13981NIZNINUTENA 3(3-0-6)
(International Marketing)

(3) nguAIYUY

782 635 N15IANIINTY 3(3-0-6)
(Tax Management)

782 636 Tnydiiienissindule 3(3-0-6)
(Accounting for Decision Making)

782 637 NTIATIEVAUNY 3(3-0-6)

(Cost Analysis)

782 638 mMsmfuguaLazANFURAYe UANLMINT 3(3-0-6)
(Corporate Governance and Accountability)

782 639 SPUVAITAUNANIINITU Y 3(3-0-6)

(Accounting Information System)

(4) ngu3v1N5I8Y

782 642 NINAAFINTUNITUTNITNINNITRU 3(3-0-6)
(Marketing for Financial Service)

782 643 NN sRudmTuUTIN 3(3-0-6)
(Corporate Finance Theory)

782 644 V9B N15INNTAMULALAAIAYY 3(3-0-6)
(Investment Theory and Capital Markets)

782 645 M3TRNTAIAITNINISEY 3(3-0-6)
(Financial Risk Management)

782 646 AIIANITNITRUTEWINUTZINA 3(3-0-6)

(International Finance Management)
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782 611 qUUUNGIND 3(3-0-6)

(Seminar in Business)

2.1.2 3v103AY 9717 21 wiedin

782 511 N5IANITBIANITHALNSNEINTULE 3(3-0-6)
(Organization and Human Resource Management)

782 512 N15IANIINITAANEINSUTNUING 3(3-0-6)
(Marketing Management for Executives)

782 513 MU Td S UlNUIS 3(3-0-6)
(Accounting for Executives)

782 514 N159ANTSNIANL LU 3(3-0-6)
(Operations Management)

782 515 5o g UTTIENIegIng 3(3-0-6)
(Business Research Methodology)

782 612 N1359AN1INSRUAMTUTNUIINS 3(3-0-6)
(Financial Management for Executives)

782 613 N59ANITINaENG 3(3-0-6)

(Strategic Management)

2.1.3 Fvnden Snulidesndy 12 miedn lnedenieuseimannguivilaild

Sasellil
(1) NguAYVINTIANTS
782 621 AmeRULRainasIAuaznginssuaieassauinnssuneluasinig 3(3-0-6)
(Creative Leadership and Innovative Behavior in Organization)
782 622 winnssuuaznsiluguszneunsgsia 3(3-0-6)
(Innovation and Entrepreneurship)
782 623 msdnnsanufiteuianssumagsi 3(3-0-6)
(Knowledge Management for Business Innovation)
782 624 A3YFITULALAUTUNAYDUADFIALVDIAINT 3(3-0-6)
(Ethics and Corporate Social Responsibility)
782 625 N139ANTSEINIAINA 3(3-0-6)
(Digital Business Management)
(2) nguI¥IN5AANA
782 628 NIHANNFIIA 3(3-0-6)
(Digital Marketing)
782 629 NYANTIUEUILNA 3(3-0-6)

(Consumer Behavior)
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782 630 mi%‘amimimmﬂquyﬁmms 3(3-0-6)
(Integrated Marketing Communication)

782 631 ATIANITNITAAINUTNIT 3(3-0-6)
(Service Marketing Management)

782 632 N13981NIZNINUTENA 3(3-0-6)
(International Marketing)

(3) nguAIYUY

782 635 N15IANIINTY 3(3-0-6)
(Tax Management)

782 636 Tnydiiienissindule 3(3-0-6)
(Accounting for Decision Making)

782 637 NTIATIEVAUNY 3(3-0-6)

(Cost Analysis)

782 638 mMsmifugualaz AN FURAYE UALMINT 3(3-0-6)
(Corporate Governance and Accountability)

782 639 SPUVAITAUNANIINITU Y 3(3-0-6)

(Accounting Information System)

(4) ngu3v1N5I8Y

782 642 NINAAEINTUNITUINITNINTIRY 3(3-0-6)
(Marketing for Financial Service)

782 643 NN sRudmTuUTIN 3(3-0-6)
(Corporate Finance Theory)

782 644 V9B N15INNTAMULALAAIAYY 3(3-0-6)
(Investment Theory and Capital Markets)

782 645 M3TRNTAIAITNINISEY 3(3-0-6)
(Financial Risk Management)

782 646 AIIANITNITRUTEWINUTZINA 3(3-0-6)

(International Finance Management)

wenmileanmednlunguivifendinanitdudy dndnwiaiunsaifeniseusieivn
Tundnansau q MUndeivendedaaeuls Wngldsuanuiiureuanaugnssunsusmvmanans

2.2 MsAuAddase (Hadieuwin) 6 iledin
782 692 ANSAUAINDESTY TJAAgumn 6 nilein
(Independent Study)
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AN95U89183Y1
780 501 AORA1%SUN15ITY 3(3-0-6)

(Statistics for Research)

Gouly: SamanisAnyuiu s w3 U

adfnssoin abfeynu adanlinniweswaghildmafines adanldlunidylui
nsdans madenldadinivanzaniunuids milenzsiteyalagldlusunsudisasy mstiauenanis
TasgndeyalaznIswlanuming

Descriptive, inferential, parametric and non-parametric statistics, statistics in
management research, selecting suitable statistics for research, application of software for data

analysis, presentation of data analysis and interpretation.

780 502 AMWIDINOWANSULNUIAIS 3(3-0-6)

(English for Executives)

Fouly: 1. Sananisinundu S wse U

2. whdnwiiiuansaeuitu s Tavslasunseniiu
lsigesaeunIwIn19Useean

MseuenanINSInguAntesiunsians Muwemziulazduuniegsie ns
seyUsylealannudny Tamnundn lannusesiarlamuagy wasnsilouniegsia

Business readings in management with an emphasis on business terms and
expressions, identification of topic sentences, main ideas, supporting details, conclusions and

business writing.

782 511 N133ANTTDIANITUALN TN TAYWE 3(3-0-6)

(Organization and Human Resource Management)

wnAnReIfuMsiansesding anmwandeumanisdnnis unummiifivestuimslunis
IPNTIANSUAENSNENTUYYE NMT0BNLUULATIATI9BIANTT A1IEA NMTINUNLNSHEINTUYYE NMTATIN
wazNsARLE N MINnauskaziAIL MIUseliunansURURNY NsUMsRURULAZA19N F35531luNs
IPDIANTAENTNEINTUYWE

Concepts of organization management, managerial environment, role and
responsibilities of executives in organization and human resource management, organization
structure design, leadership, human resource planning, recruitment and selection, training and
development, performance appraisal, salary and wage management, ethics in an organization and

human resource management.

782 512 N133ANIINITAANEMTUUNUINNS 3(3-0-6)
(Marketing Management for Executives)
UNUIMYBINITNAINLGINT MTIATIsRansknaeungluwazneuen nagnsdiunay
NIRRT NITIATIENNITRYITY WeRNTTUEUSIAA N1suUdIunatn nsidenidinuisuas n15379
FMALUIHENNI SEUUANTAUNANIINTIAIA NMTITENTAAIN TTUFTTTUNNNITIANITNITADIA NITINHAY
NIRNANALTINAELNS
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Roles of marketing in business, analysis of internal and external environments,
marketing mix strategies, competition analysis, consumer behavior, marketing segmentation,
targeting and positioning, marketing information systems, marketing research, ethics in marketing
management and strategic planning.

782 513 N15UYIRMSUTNUINIG 3(3-0-6)
(Accounting for Executives)

(%

nann13URYT N15INYINIUNITIRU u,mﬁmm{[,%*i’fagamNmiﬁ’ig%l,ﬁamiﬁmau% ANNEANFY
vostoganisnstydtidiunsnaey nsmuny uagnsindula woRnssudunu slinseigun-
USunae-mls msdaviuussana awussanaaw i nsivuasuyunaadusitaznswiassaldane sunu
FIufanTsy uazfuUINAsEI MIlAEiRuuileseneumsdindula msty@nunnuiuinvey ns
AATIZATNENUNITRUY

Principles of accounting, preparing financial statements, using accounting
information in decision-making, significance of accounting information in planning, controlling,
decision-making and cost behavior, cost-volume-profit analysis, budgeting, capital budseting,
product costing, cost allocation, activity-based and standard costing, cost analysis for decision-

making, responsibility accounting, financial report analysis.

782 514 N13IANIINITATUIIY 3(3-0-6)

(Operations Management)

wihfinsdniiuau nmsdanisisgguniu nseenuuududiuasuinis szuvdu ns
PONLUUKANITIANIINTLUIUNT MTAATIENATUNIU N1TTIANIAMNIN NITATUANLAZUTUUTIANN
NSNEINTAL MTINURULAZIARITIIATINT N1TIANITAUAIALUGD NTNARLUUTULET 52 uumAlulal
asaumadmiunMsIanseiiuay nsifnwsunsianssiiiunuiensandudwezuinig

Operations functions, supply chain management, product and service design, Lean
System, design and process management, process flow analysis, quality management, quality
control and improvement, forecasting, project planning and scheduling, inventory management,
Just-in-Time production, information technology systems for operations management, operations
management case studies in both production and services.
782 515 2iUguIFTITeN193 A 3(3-0-6)

(Business Research Methodology)

wAALAEITNTITEN9GIAA ﬁgu%w%mmuam%mqmmw ANIPRNLUUNNTINY FUNRFIY
3398 Mafivsiuniudeya nsleszideya nsulanadeya 938555ulun539e Msfifuminanuide
nsUszendnanuITeluiugsia

Concepts and business research methods including of quantitative and qualitative
methods, research design of hypothesis, data collecting, analysis and implementation, ethics in

research, publication and application of research results in business areas.
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782 611 qUAUIFIND 3(3-0-6)

(Seminar in Business)

Fouly: Snranisinwntu S wie U

Usgifumsgsnafifinnuddgluiagiu anwimimdivinislungud wufn insesde
wadia wialulad Ineinis wazn1ide msuaniasussdniug

finsfnwgaululssinavsoisseing

Current business issues, advanced study of business theories, concepts,
instruments, techniques, technologies, science and research and knowledge sharing.

Domestic or international study tour.

782 612 N13IANIINTRUAATUUNUTANS 3(3-0-6)
(Financial Management for Executives)
unumean1stulugsia Tnquseatavenisinnisnistiu AULAEILAZHANBUWTIY N3
dndulaaauanelfanuuueutazanaliviueu undsiisnveatunu lassadatuyy msdanistumu
MYUIEU NIFIATIIIUNTRY Yardumuia MIUseiiulasin1samu 938555uM1amsinnIsnIsEu
Roles of finance in business, objectives of financial management, risk and return,
investment decision-making under certainty and uncertainty, sources of funds, capital structures,
working capital management, financial statement analysis, time value of money, evaluation of

investment projects, ethics in financial management.

782 613 N3N BINAYNS 3(3-0-6)

(Strategic Management)

LLmﬁﬂﬁug’lumﬂmﬁmmiL%Qﬂaqwﬁ MTATIERanzIndonnelulazAeun A1g
af1anagnsniegsna nMsdnagniniegsnaldujuRlueAnis a3esssudunisiinagyns lWUUR susuy
nagnsAildifinanulsuIounenisudstu msysanmsnagndauming nagnslunissnienazidu
WUELATTENINBIANT NAENENITAIUTINAING NIFIANTRINAENSAMTUTINATENINUTEMNA

Basic concepts of strategic management, analysis of internal and external business
environments, creating business strategies, application of strategic business in an organization,
ethics and practical application, patterns of strategy enhancing competitive advantage, integration
of functional strategies, strategies in cooperation and alliances with other organizations, merger and

acquisition strategies, strategic management for international business.

782 621 aedindeaieassanaznganssuaisassaiuinnssunieluasdnig 3(3-0-6)
(Creative Leadership and Innovative Behavior in Organization)
ANUNNELALDIAUTENBUVBINILHUNT@T9aT5A wudRanguingdil Uwuuney

H1n ‘ummmﬁuaq;}ﬁﬂuﬂﬁm?auwmaaﬁmi NOANTINAT1IATIAUTANTTUVRIYAAAINTUAZUUINIS

UfuRnuresyaaInsitoWmuIUssdnsnmaetesdnis nisvinwdudiu nsdanisanudandiazni s
WasuwUaaneluasins Jausssuesdnis
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Definitions and components of creative leadership, concepts and theories of
leadership, leadership styles, leadership roles in organizational change, employee innovative
behavior and practical guidelines to develop effective organizational performance, teamwork,

conflict and change management, organizational culture.

782 622 winnssuwazn1siludusznaunisgsia 3(3-0-6)

(Innovation and Entrepreneurship)

wAABIfUMIUTENBUNMSIALEUsENoUANT MsAuvlonansgsialml 9 n3dnRs
waznsusugsiolml Mslesziuugsia msdaiurudmsunisuszneugsia msaisuianssuuas
MsWaNgIAa wAnfefumsISugsRTlmitdulsldesrnd

Concepts of entrepreneur and entrepreneurship, finding new opportunities for
business, establishing and starting new business, analyzing business plan, investment fund

mobilization, creating innovation and developing business, concepts of the startup.

782 623 nsdnn1sAuiiiouianssamiagsna 3(3-0-6)
(Knowledge Management for Business Innovation)
WUIAANITIANITAIINIUAZUTANTIU DIANTITWINNITITEUS BIANTITTINAITAULNA

nTrUIUN1ITANITAINSIuNITaTIIuTnnIsuNIeEIAa Useanadius nszuiaunislunisiauininug

wuudaesesAnsaienng nMseusluvagyieu

Concepts of knowledge management and innovation, learning organization,
information-based organization, processes of knowledge management for business innovation,
types of knowledge, process of knowledge creation, model of knowledge creating company,

learning in action.

782 624 IYTITULALANNTUNAYOUADHIANVDININTG 3(3-0-6)

(Ethics and Corporate Social Responsibility)

wuAA Naed JULUY LazuuInaNsUfeRnfvesianssuauiuiinveusodany nns
Famsuazfaunfidsdu wuadanisdndunsgsiaodider a3esssumiagsne meddusssy nsdu
fUszneumImsdinuinasgussrinsUssmaludesanuiuiinveusedsay uaznsdeans amnuiuinveu
FOFIANVDIDIANITTING

Concepts, theories, styles and best practices of corporate social responsibility,
sustainable management and development, green business operations, business ethics, fair trade,
social entrepreneurship, international corporate social responsibility standard, corporate social

responsibility communication of organization.

782 625 N13IANTITINAAING 3(3-0-6)
(Digital Business Management)
wARAITUNIIANIgIReRaTa annedenvesianmsmnduddidnnselnduazssia
A3 Menneinisnaiagsiandva nagnslunisdidugsiadivia madndodn i msdanisvals
gunulugshafavia wazn1ssnwgnenduus
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Concepts of digital business management, environment of e-commerce and digital
business, marketplace analysis of digital business, strategies of digital business management,
procurement in digital business, supply chain management in digital business, customer

relationship management.

782 628 n1INANARING 3(3-0-6)

(Digital Marketing)

AMIIIToINTABANTNINAARITA 1lassdauduarannsatianyssgndldlunng
MUNUATADAIINNTNANA AsuAnagNEnnTAoasHLIATeElenTHDaNIAAIARTTAMS 9 N19219UNL
nsmanEIemsEdaiem mInwutesmsasasiuUssauarsiinvesdenaTa MeuHUnIIAAaTR
AuASsdloAunasnIunsBeusiunsldiesesdeldlunisiananisdearsnismann

Overview of digital marketing communications, knowledge and understanding the
digital marketing framework, digital strategic planning through digital marketing tools, digital content

marketing, digital media and channel planning, search marketing and performance marketing.

782 629 wpAnssuguilng 3(3-0-6)

(Consumer Behavior)

wnmNAAMYuiAe 9 Wefiagyimmdilanginssuguilan WAAUARLUUA RN
yquimedsineuagnginssumans lunmsieneinssuiumsdnaulatenaenautadosn 4 vieneluuae
mouen Mnasiemsdadulavestiuslna mssud virued usegda nguénads wnanuAamguimadentvl
Fajsvianudlefuslananiifvesdiny uaziamusssu TnsnainnuAsuasnguiniedenineiuas
uyueIngnUszgndldlunis@nuinginssunisuilae lnglanzegiadsludiuanuduiusszniig
dandnuaivasuslaafunsuslaagedyanual

Concepts and theories of consumer behavior, psychological and behavioral theory
for analysis of buyer decision making process, perception, motivation and reference groups,
contemporary alternative theories emphasized on understanding consumers from their social and
cultural dimensions, concepts and theories of Sociology and Anthropology in consumer behavior

studies emphasized on the relation of consumer identity and consumption of signs.

782 630 ms?i"amsmsmmﬂmeuimms 3(3-0-6)

(Intregrated Marketing Communication)

WUIAA 18NS UAEIEN1IVRINITALATNNISAATALATNNTADENSNITAAN N1TIIWNY N5
fvunnagms n1sdeansmsmananuuysanms Jedeiidesinnfinnsanlunsidennagnslunsuasmany
AMsdeaIsnN1Inaln mi"dizLﬁ‘umaﬂaqmﬁ‘miﬁamimﬂmimmm i’JiJ‘VIzQﬂﬁﬁ’mu%ﬂﬁq%ﬁ‘ﬂﬁigaﬁ’]ﬂﬁ
donndestunagNsnITmaIndL o

Concepts, principles, methodology of promotion and marketing communication,
planning, strategy formulation, integrated marketing communications, factors in selecting
appropriate marketing communications, evaluation of marketing communications effectivenessn

strategy formulation for marketing communications to comply with others marketing strategies.

ANGATUIMIIINIUMNTIN (MangnsuTuUTe .. 2561) i 11



782 631 N13IANIINITAAIAUTNT 3(3-0-6)

(Service Marketing Management)

ANUEIRYIBI9AAIMNTTUNITUTNT AosEUUIASHERvRsUsEIMALAzYedlandiiinay
uAnFg sErinsduiuazuing sailugdnuaziomzuazmsudymiunsdansfiunnsiaiuesgiia
U313 woAnssugfuilaelunirgraimnssunisuinig indesilefldlunisuszliunsuuuamunmuesns
UINIT NTINUNUNITAAIA NTDBNWUVAIUUTZAUNIINITAA LLazﬂaqws‘mamimimamLﬁaﬂﬂiLLﬁddﬁﬁ'ﬂu
MFINNTIUNITUINNG LLmuﬁﬁﬂumﬂﬁU%mmazLLNuﬂﬁﬁ’amuﬁaaméjmﬁuLLmum'ﬁmam NI U
yAaNswazMsinausuninaulvisianuainsalunIneuaueInILfeIN1vedanen

Significance of services industry towards national and g¢lobal economic
development, and differences of its goods and services bringing about characteristics and different
management challenges, consumer behavior towards services industry, services evaluation,
enhancement tools, services marketing, marketing component design, and services strategy in
competitive environment, services manpower requirement in line with marketing demand,

manpower training capable of satisfying customers needs.

782 632 N13AANNTEAINUTTNA 3(3-0-6)

(International Marketing)

NANNIT WWIANAR wazkuInIatuNITIANISAEUNEINATENIUTEme G?fﬂﬂiaumuﬁﬂ
sruugshaLarladeiinansenudessfassinsUssma unanuAnfunmsnaassUsemea wuulinsuuny
nagndnIsnaInsEinslsEma nsdedudnesn n1sdsdudd wagnisasyulusiisUsema sauanis
Taszidyniane q fdnadenisanduaudiuniseisussme aasnulseiulymnisnainseniig
Uszmafiivailestuaiesssalumssuiugsia

Concepts, principles and methodology of international marketing operations. factors
and business systems affecting international trade, borderless marketing, international marketing
strategy, export procedure, import and overseas investment. Analyzing problems affecting

international marketing, including problems related to business ethics.

782 635 N133AN3ANE 3(3-0-6)

(Tax Management)

wnAnlunsiaAuE ssdusznevvesn® mEiuldiayana MByadiin M853ha
nziara1nsuanud nsdanisesimslidenndoiuszuudniun@tule n1s1uRuABu99g3ia wag
Hamueatuamslunsdidunuvesssia

Concepts of taxation, tax components, corporate tax, value added tax, special
business tax and duty stamp, organizing business to comply with income tax collection system,

planning business tax, and business tax problem.
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782 636 Unyhiensanaula 3(3-0-6)
(Accounting for Decision Making)

v

AANTIUN1GINT 2123MIURT dnwaziazyselevivoansaunanenTiyTuag ey
513y asaumaisIfuAanssunsasmuLarm sty Ms3ATERdas@un1ansiu fuuuns
UseLiluyaAgsng

Business activities, accounting cycles, attribution and advantages of accounting
information system and financial reports, accounting information related to investing activities and

financing activities, financial ratio analysis, valuation models.

782 637 N153ATIZAAUNY 3(3-0-6)

(Cost Analysis)

ANUMINBLAZEIUUTENBUVRIRUNUNITHER TEUUTYTAUNU SUAUYUNITNER NI1SAIUIN
funudud msthudualdaglunsmanieduiunundndui maengianuduiuuosiuu Usinu
fls warislinsesiRuasuiiia

Definition and components of production cost, costing accounting system,
statement of production cost, product costing, allocation of production overhead to product cost,

cost-volume-profit analysis and incremental analysis.

782 638 nsffuguanazAuFURave UMt 3(3-0-6)
(Corporate Governance and Accountability)
wAaazANNdAgssiiuguaiants nsffuguanazaudss unuInYesrd

drulagiuds Anulusadavoesenunianistiy NsafdunulasANNSURRYEUTDIAMENTTUNNTATIFEBU

A3UFTINVRIBIANIIFIND LLazﬂiaiﬁﬂmmsﬁwﬁuauasuaqqﬁﬁﬂuﬂizmmmzazﬁummma
Concepts and significance of corporate governance, corporate governance and risk,

roles of stakeholders, transparency of financial reports, operation and responsibility of audit

committee, business ethics, and case study of Thai and international corporate governance.

=

782 639 STUUEISAUWMANINISUY 3(3-0-6)

(Y]

(Accounting Information System)
mm‘mmaLLazé’ﬂwmwaﬁizuumiaumﬂmdmiﬁm% L‘V]ﬂﬁﬂIUﬂqiaLﬂi']gﬁLLa%@@ﬂLL‘UU

v a v

s8UUTT VoMU I UNISLABNTISALISHLALIBNALIS N1TIATILIALDONLUUSEUUATAUNANIING

o
v

Tayddmsunuluniifisng o NSAUANTEUUNUABNRINES MITanTsruudeyauazauvasnsie Jym
LL@S%UGI@NIUﬂWiE]E]ﬂLLUULLagaﬂﬁg\ﬁ&ﬁUUa’l5ﬁUL‘Wﬂﬂ’Nﬂ’]iﬁJ€g% LL@%I‘U?LLﬂi&J‘U%VHii’m‘ﬁ@gaﬂﬁi’JNLLNu
U311335N0909ANT

Definition and attribution of accounting information system, accounting system
analysis and design technique, consideration in hardware and software selection, accounting
program analysis and design for accounting information system in various duties, control of
computer system task, data management and security, problems and processes in installation and

design of accounting information system, and enterprise resource planning program.
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782 642 N1IAANAFINTUNITUINITNINITRY 3(3-0-6)

(Marketing for Financial Service)

N15UINITNINTRUYTELANAIN ) Nun155u] drudseaun1Inalnu3niIsnisiu
MANNSLAEAMAINNTIAUINIT A mdnwalnsdua nauinmadenlduinig msldmalulad Tuniseain
Tuinislugsfanisiu

Immersion of all financial services, perception theory, financial services marketing
mix, service quality principles, brand image, digital marketing technology application for financial

services.

782 643 NguN1IRUEMTUUTEN 3(3-0-6)

(Corporate Finance Theory)

ndnnsdosiumeniaiu yardagturesiu AnudsuaznaRa ULy FuuNg
M5ty snsmends nsdnaulavisnisiu Taswedimnensiy wiidusvordu widussezem nsdnass
sz msUsziuamduning weuietutuna fnanawienistu

Principles of finance, net present value, risk and return, cost of capital, interest,
financial decision making, financial structure, short-term financing, long-term financing, capital

budgeting, asset valuation, dividend policy, financial intermediaries.

782 644 NOEYNITIANITAMULATAAIANUY 3(3-0-6)

(Investment Theory and Capital Markets)

mqwawamﬂaa‘la ﬂ?ﬁﬂiuf\]’lﬂﬂ’,}’ml{ﬁﬁlﬂ IMLﬂaﬂ’ﬁ@Qi']ﬂ’]ﬁUVﬁ‘WEJ WE]UQﬂ’ﬁGNiWﬂ’]LLUU
aulenid azu:ummuﬂivawﬁmwmaammwu NMIaINUISYS au msmmmuwaummama VIQE{]WNN
m@mmaummam wqwgmsm%asm NINNUTSYSYTI MAUYTUND ﬂ’]i"’UE] - SU’]EJWaﬂVli‘WE"J N138INU
FENINUTEWA MITANTITNDIMUTIN NsUsEYNAldnannIsamu

Portfolio theory, risk diversification, capital asset pricing model, arbitrage pricing
theory, efficient market hypothesis, short-term investment, rational expectation theory, prospect
theory, short interest theory, long-term investment, investment banking, security trading,

international investing, mutual funds management and applying principles of investment.

782 645 AsIANIAMAEEININISRY 3(3-0-6)

(Financial Risk Management)

ASEUIUNSAMUAAUEMNINISEY MTBATIeRAuEsmenIsii nsseusunas
AswAloAuEBImMIINISRY AINNEANUABAILENINNITEY N1TNTTAIBAMLLEBVINNITIEY AL
lﬁLLﬁiuausuaﬂmiﬁﬂﬁuslﬁlamu ARSI anUABY AuEssRIuaN A eMIINNRY saUTy
uariilaes

Financial risk identification process, financial risk analysis, financial risk acceptance
and remedies, financial risk tolerance, financial risk diversification, investment under uncertainty,

currency exchange risk, liquidity risk, options and futures.
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782 646 N139AN15NTRUITERINNUTENA 3(3-0-6)

(International Finance Management)

Wleu1en13¥usEnINUseme walnsreessuun1siuseniysema anuldauysaives
PaIPNNSRUTENINUSEmMA AannsTsEiiu MsimuRsasLandsy sian1sAuEIwessn
wanaeu MsamulaensesEnIelseme wuUaeuna-ianls 1/15]195591’5’1LLaﬂLﬂgﬁJuﬁmm’Wﬁu Lt
Srunatefiviniiontu nquisnsnendefivindlentu wansenuvesiives

International finance policy, international finance dynamics, imperfection of
international financial markets, balance of payment, currency exchange rate decision, currency
exchange risk management, foreign direct investment, Mundell-Fleming model, optimum currency

area theory, purchasing power parity theory, interest rate parity theory, Fisher effect.

782 691 Ingtinug fAiguwin 12 wilena
(Thesis)
msdaimsidenielissdeuitinennmsidewasduidemunisdnnsuinnssunisgsia

findnwiinnuauls Ineflornsdiusnvidugindugua
Research on topics of student interest related to innovation management under

the supervision of an advisor.

782 692 n1sAuAdasy JAguin 6 niein
(Independent Study)
nms@nwneyanafiinAnwaulafsaiunsuityniieRaulueauasaiauinnssy

53R Tngodeninuiniesedsuisingmsise
Individual study on a topic of student interest related to solution for development

of business model and innovation based on research methodology.
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