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788 501 FLUUANTAUNANNGIND 3(3-0-6)
(Business Information System)
788 502 affuazlusunsudsaguiiienSieseiansaume 3(3-0-6)
(Statistics and Statistical Packages for Information Analytics)
788 503 MBINUEMTVUNUIIMNG 3(3-0-6)

(English for Executives)

1. WU A UU N 2
1.1 #uIIBIUIAY 910U 15 vdein

788 511 e eUTTiud S UM SIANISUInN SN 1GINa 3(3-0-6)
(Research Methodology for Business Innovation Management)

788 512 MU fuaznstudmsuasanmsuinnssy 3(3-0-6)
(Accounting and Finance for Innovative Organization)

788 513 MITANTBIAM AL NTNEINTUYWE 3(3-0-6)
(Organization and Human Resource Management)

788 514 MFIANTAWTUUY 3(3-0-6)
(Operations Management)

788 515 NAENSN1TAT AN UAUGNAT 3(3-0-6)
(Customer Engagement Strategy)
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1.2 nuadyden Iwulddesndn 9 viiefn lnedonseuannguaeivilanguseiyni
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(1) NGUTEIVINMTIANTFINANING
788 6217 NAYNSMIINNITINIRITA 3(3-0-6)
(Strategic Digital Business Management)
788 622 mMsgenuUUNLASaTIALarlnsiasdeRdva 3(3-0-6)
(Creative Design and Digital Media Structure)
788 623 MsAoansmagsiandva 3(3-0-6)
(Digital Business Communication)
788 624 mMsdnmsamsiuasaznsmuauyIMsRudmiugsRaRivia 3(3-0-6)
(Security Management and Payment Control for Digital Business)
788 625 mauuszneuntsgsnafdviauaznisassgsialml 3(3-0-6)
(Digital Business Entrepreneurship and New Business Creation)
788 626" FUNWINMTIANITINAINA 3(3-0-6)
(Seminar in Digital Business Management)
2 ﬂ&jaﬁ'lﬂaﬂiﬂﬂﬁiLﬂuﬁUi:naUn'ISLLa::n'lsﬁ'mmsu"i'ﬁlnssu
788 6317 nagnsmsludusenaunisuasmsdanisuinnssu 3(3-0-6)
(Entrepreneurship Strategy and Innovation Management)
788 632 AYILANASNATIALAZMIINNTAILS 3(3-0-6)
(Creativity and Knowledge Management)
788 633 MSOBNWUULALIAIUILIANTINNNEGINT 3(3-0-6)
(Business Innovation Design and Development)
788 634 mMsdnnvsnaaumateyan 3(3-0-6)
(Intellectual Property Management)
788 635 msudusgneunsuinnssuwasmsasnsgsnalml 3(3-0-6)
(Innovative Entrepreneurship and New Business Creation)
788 636" FUNWINFIANTUIANTTL 3(3-0-6)
(Seminar in Innovation Management)
1.3 Inentinus @anfioumn) 12 wiiein
788 691 Ineninus Haviguwin 12 wulein

(Thesis)
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2. LU ¥
2.1 BUIIBIUIAY 91U 15 9Iein

788 511 e leUiTided S uNsIANIsUInNSIuN1gsia 3(3-0-6)
(Research Methodology for Business Innovation Management)

788 512 msUaAuazMItudmsuosnmuinngsu 3(3-0-6)
(Accounting and Finance for Innovative Organization)

788 513 MITIANTDIAN AN TNEINTUYWE 3(3-0-6)
(Organization and Human Resource Management)

788 514 MFIANITANTEUIIY 3(3-0-6)
(Operations Management)

788 515 NAENSN1TAT AN UAUGNAT 3(3-0-6)
(Customer Engagement Strategy)

2.2 vuadvaen Tuulitdesndt 15 wiefin lnadeniFeuinnguseivilanaduseivvis

sioluil
(1) NFUTEIVINTIANIFINARNG

788 6217 NAYNSMIINNTTINIRIA 3(3-0-6)
(Strategic Digital Business Management)

788 622 nMseenuuUNUaTaTIALaglasaideATva 3(3-0-6)
(Creative Design and Digital Media Structure)

788 623 msfomsvnegsnanavia 3(3-0-6)
(Digital Business Communication)

788 624 mMsdamsmusiuasiaymsenuauIMItudmIugIRaRdva 3(3-0-6)
(Security Management and Payment Control for Digital Business)

788 625 msuuszneuntsgsnafdviauaznisasegsialm 3(3-0-6)
(Digital Business Entrepreneurship and New Business Creation)

788 626" FUIUINTINNTTINIAIN 3(3-0-6)
(Seminar in Digital Business Management)

(2) nguevINsUudUsEnaun1suasmsInNTL NIy

788 6317 nagnsmadudusznaunsuasmsdnnisuinnssy 3(3-0-6)
(Entrepreneurship Strategy and Innovation Management)

788 632 AYILANASNATIALAZMITINNIALS 3(3-0-6)
(Creativity and Knowledge Management)

788 633 MSOBNWUULALIAUILIANTIUNNNGINT 3(3-0-6)
(Business Innovation Design and Development)

788 634 msdanvsnaaumeteyan 3(3-0-6)

(Intellectual Property Management)

*iwsiﬁmﬂaﬁwizﬁwﬂajmw%m
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788 635 mnﬂu;:iﬂimaumiui’mﬂﬁuLLaxm'ﬁa%aﬁjﬁﬂWJ 3(3-0-6)
(Innovative Entrepreneurship and New Business Creation)
788 636" AUNUINMTINATUINNTTU 3(3-0-6)

(Seminar in Innovation Management)

2.3 MsAuAddase (Hadieuwin) 6 niledis

788 692 ASAUAINDATY AU 6 MiIENe
(Independent Study)

ANB5UY518UN

788 501 SEUUATHUNANINGG TN 3(3-0-6)

(Business Information System)

Rouly: SasamsAnwuiu s 3 U

wwIRANsTANImAlUladasaumALas L IINTIUWALLLAE NagNSAIUTEUUATAUNALAENNT
Jmssugshanavia ssuuasaumamiiomsindle uazefmnteyanisuuasugysianasia T5Aanan sl
ioaslinagsia sruulineRavia madiauenan vénmsanadidnmsetinduasngfinssuvesduslne

Concepts of information technology management and innovative technology; strategic
information system and digital business management; decision management support system and big
data; digital transformation, product design for creating business model; digital ecosystem; value

presentation; principles of electronic marketing and consumer behavior.

788 502 shAuazTusunsudFagUiNon A eian saume 3(3-0-6)

(Statistics and Statistical Packages for Information Analytics)

Fouly: Saransdnuniu S wse U

wnAnRefuaiAieltlumsiinsgimsauna msdanstoyaselusunsudiiagunisana
YUAFeg A NIduTieg1s afAnsTuuLaraiAeyIy adRfldniiwmesuazadaililimniives aia
vadouieya 1 ngy 2 N uazanMi 2 nay adALiodiaszinnudiniug maileeinsanass nstaue
ANTAUMAINNITIATIZAN A A

Concepts of statistics for information technology analytics; data management by
statistical programs; sample sizes and random sampling; descriptive statistics and inferential statistics;
parametric and nonparametric statistics; statistical testing for data 1 group, 2 groups and more than 2 groups,

correlation analysis; regression analysis and presentation of statistical data analysis and interpretation.

*iwsiﬁmﬂaﬁwizﬁwﬂajmwsﬁﬁn
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788 503 AMENDINUEMSULNUINS 3(3-0-6)

(English for Executives)

Fouly: 1. Saramsinyui s wie U

2. §fildsusansimyntiu s usigdoni danslasumseniiu
lifesaounweaUsemean

mMssuenasN WS snnuiliEdestuNsiams MwamzsusasduIuN9EIAY MIsEY
Usglaalanudndny Tannuvean larmusasiazlanuasy waen1sieunnegsna

Business reading in management with an emphasis on business terms and expressions; identify

topic sentences, main ideas, supporting details, conclusions and business writing.

788 511 528U IREMTUNITIANITUIANTTUNT TN 3(3-0-6)
(Research Methodology for Business Innovation Management)
WUIARKAEITMTILAUNTTANTUTANTIUNNGIND NMTIFBTIWTU MTITLTIRNIN M3

FENUUUMTIT B WS UMT A Isnssuvnegsna aufgunside madiususadeyauazmagdusies W Mmansed

Yeyauazats NsuUanauaziEeteya Wessilunside Msinuiuaznsiauenawide nsuszend

AR UMM TR S TANTSUM9G TN
Concepts of business innovation management research methodology; quantitative research,

qualitative research; business innovation management research design, research hypothesis; data collection

and random sampling; data analysis and statistic; data interpretation and summarization; research ethics,
research publishing and presentation; applying research in business innovation management fields.

788 512 NS0 TUAZNITRUAINIUDIANMIUTINTIY 3(3-0-6)

(Accounting and Finance for Innovative Organization)

wnAaNIMTInd wnemslideyamsmstadiilensdedula mslivslenidoyamemstiod
MU SUUszaNa U ey S Uszasdvesnsiulugsiio mallengdsisnunisiiu wissiiinuagns
IAN15RUY NFUTBEIUIATINTAN U FFUFITUNWATIANITNITRUY ﬂ’]‘@mﬂi‘ﬁlL#EJ’JstjadﬁjUﬂ’liUiBﬂaUﬁﬁﬁﬁ]
AIviauazauLInnITy

Concepts of accounting; concepts of accounting information usages for decision making;
accounting data usages; costing analysis; budgeting; roles and objectives of finance in business; financial
report analysis; sources of capital and management; project assessment; financial management ethics;

taxes in digital and innovative business.

788 513 NN3IANITBIANSUASNINEINTUY WY 3(3-0-6)
(Organization and Human Resource Management)
Ummmwﬁflﬁmachu%mﬂuﬂﬁ%’mmsaﬁ MIuaENINEINTUY B MIBENLUULATIES1909ANS

Paderrudialunsiamnnssnsuinnssy SausssuesdnsuaznsiUdsunasnelueadns matanisany

TAKES NMIVNUNUNTNEINTUYWE MIFTILaENITAREEN NTANBUIKAZTAIN NsUsBliuransU)URNY

N1IUIMITRUABULAZAT919 93sTTulunsTansesAnsuasnIneInTuywd nsllfnwsAnsidviauas

UINNTIU
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Roles and responsibilities of Chief Executive Officer in organization and human resources
management; organizational structure design; key success factors for developing organizational innovation;
culture and change in organization; conflict management; human resources planning; recruitment and
selection; training and development; performance appraisal; wages and compensation management;
ethics in organization and human resources management; case studies of digital and innovation

organization.

788 514 N159ANIIANT U 3(3-0-6)

(Operations Management)

wiinseiua mﬁmmimﬂﬂiqﬂmu NNT0ONLUVAUAAZUIANT SPUUAY NMTONILUY
HAZNTIANITNTZUIUNTT MTIATIZAAIRUIY MSIANITAMUNIN NIAIUANLALUTUUTIAUA N nINEINTal
NTINUNULAZIANITIIATING N1TTANISAUAIALUED NMSHARLULTUIEAT Szuumaluladasaumadiny
M3SnsTiueu nsdRAnEIuNM YN LOUIINER A LA WAT S NS

The operations management function; supply chain management; product and service
design; lean manufacturing system; process design and management; job priority analysis; quality
management; quality control and improvement; forecasting; project planning and scheduling; inventory
management; just-intime system; information technology in operation management; a case study of

operation management in manufacturing and service.

788 515 nagnsmMIaiAMuNLiugnAn 3(3-0-6)

(Customer Engagement Strategy)

‘U‘V]‘UWm%aﬂﬂﬂimaﬂﬂiuqiﬁﬂaﬁﬁa STUUATAUINAYININITATRAN NTIATISHENIZIINADY
Melulazngusn MIIATIEVINAENSAIUHNALNIINTAAIN NTIATIENNITUIITY NeAnTTuRUTInA NMIUU9
drunan nsdendhnewarmnsiumimdnsu wisdlsuaziinsihnisranesulay mdema
MIFAIN ITUTITUNNNITIANIIATHAIN NTINEAU mimmmgﬁmaqmé mﬁmﬁﬂmimmmﬁ’mﬁamLLagsﬁaﬂga
susuuidumansindulavesiusina myasinuAarn1Inn1sANNENRLS SImdnisaianuyniuiy
and willudugsiafdviawazuinnssy

Roles of marketing in digital business; marketing information system; internal and external
environment analysis; marketing mix strategy analysis; competitive analysis; consumer behavior; market
segmentation, targeting and positioning; online marketing tools and channels; marketing research; ethics in
marketing management; strategic marketing planning; content and data-driven marketing; patterns of
customer decision journey; values creation and customer relationship indluding customer engagement focused on

digital business and innovation.

788 621 NagNSNSIANIIFINAAIA 3(3-0-6)
(Strategic Digital Business Management)
wAeiugusmsdamadanagrsiiioainsenuldiusulunaudeiy madieed anme

wndesmeluuazneusn mMsasanagmsiugAaRaYia melszilaraiausituy lnagsie asaumeile

AATEinnIan nagnsnisioamnnanatn mmasudnagndeaulal mstansdevludedsem

gaulatl ASusssuiumstinagnslUUG R
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Basic concepts of strategic management for creating competitive advantages; internal
and external environment analysis; digital business strategy formulation; business analysis and modeling;
information for marketing analysis; marketing strategy communication; online strategic planning; content

management in social network; ethics and strategy implementation.

788 622 nseenuuuUaisasIruaslnssadwionava 3(3-0-6)

(Creative Design and Digital Media Structure)

LLmﬁmﬁugmﬁmaameL%Ulﬁljfﬁ MEnMsRNRULLAYMITReIFUsEnaUduRa Uz fiofann
Sulslpelilusunsudi3aguuazuondindu ndnmadenlidudesulatdiiasy msasadommemanan
Wudedseuooulatl mylinszideiionsuaussaudesnsvesgnin sulrinsfind msdanismalulad
faffiifle ewAnadsassdtasmalladnsaumaiiomssenuuuiiadsszaumsaid wiudld nsadanagydims
MRS 19E5A

General concepts of website design; principles of design and composition or website
development by web application packages; principles of online shop packages selection; principles of
social media content marketing; media analysis for responding customer requirements; infographics;
media technology management; creative thinking and information technology for users experience design;

principles of creative marketing strategy.

788 623 nsdeaNMIegsianTa 3(3-0-6)

(Digital Business Communication)

vdnmsdoansliling anmuwndeunigluesdng uastladvdnyeeaiiinaionsdoans ms
flafiolfiAneandila mynsusulaznsiiauenany JamuazgUassavesnisdoas muanaiiauas
sULUUMSADMSLUUALLALLUUATYTa

Principles of effective communication; organizational environment and individual
characteristics affecting  communication performance; comprehensive listening; project planning and
presentation; problems and obstacles of communication, techniques, and methods of traditional and

digital communication.

788 624 nMssamsauiuAIazN1IAUANTINIRUE T USSR 3(3-0-6)
(Security Management and Payment Control for Digital Business)
wnAaMsadsmdeiiowazanuiuas n1sldszuuamulasnste msdhsiaavaensiva

%’aga 91BYINTIUABUNUADS NITATUANNITUING TBUUNTTITERY Geuluwariinsdenssuutiseidu ms

udafiAetostundeddidnnsedng ﬂ{]izLﬁﬂULLa&’ﬂ{]ﬁm’mﬁLﬁ'EJ’J‘i’JJE]\?ﬁJUﬂﬁﬁ’lﬁqiﬂiiuaauvLaﬂ n1sLaeN

syuutrsRuddnnsedndlimngaufuussinnvesgsia wsu. Mierdestunmeaiganssuuuaiodns

Bumesilauazmsfuasosiuilan
Concepts of security and confidentiality; security system usages; encryption and

decryption techniques; computer crimes; access control; payment system, payment system terms and

conditions; e-commerce data transmission; online transactions act; principles of e-payment system;

electronic transactions act and consumer protection.
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788 625 maudusznauntsgshandviauaznisadiegsnalual 3(3-0-6)

(Digital Business Entrepreneurship and New Business Creation)

ANEAEYRINITUTENBUNITIINAATINE N15a3195509 I vegsNARTa unuImMuazAIY
uiinreulunsainagsia wadn nssuIums mamausulasinsinsasulugsie duseulunisddiugsie
MIas1RATIEIAY NMsnriunugsia esssuvesUseneums wWunsAnwlugsiandva

Characteristics of digital entrepreneurship; new creation of digital business; roles and
responsibilities of venture capitalists in creating new businesses; concept, process, planning and analysis in
business investment; processes of business operation; business values creation; business plan formulation;

ethics of entrepreneurship; focused on digital business fields.

788 626 AUNUINITIANTTTSNIAING 3(3-0-6)

(Seminar in Digital Business Management)

dunundsziiutagdu msdiausanuinmimarimsiungul wisuufa vsewada
vawmalulad v3esuidouismsidelusunisinnisgsiandna uaziinsfnuigaulussdnisivszay
amdSanunsTanIsgsRaRavialulstmavEaRsUszna

Seminar in current issues; presentation of academic progress in theories, concepts,
techniques, technology or research methodology in digital business management and domestic or

international field trip in successful digital business management organizations.

788 631 nagnsnisdudusznaumsuaznisdanisudnngsu 3(3-0-6)
(Entrepreneurship Strategy and Innovation Management)
WWIAANIINTITIANITRBNAENEUTANTIU UWNEILTANTITH MINATIERANTITUINGDUNGINA

guavNIsy wazAuady nMsasenagnsuinnssuuuuresduresly uazwuudunay nsEUIUNTAS9ETIA

woslaueimuminnssy msiaesdmauinnssy mahnagrdmegsRaluUidRluesdns a3esssudums

Y nagnsLUUHUR MIysannsnagns nuenuainIavanvedernig msdavinlassuiamnsindusiuag

nsrUILNSeAnY kAL T Elomave AN nel
Concepts and processes in innovative strategy development; innovative sources; analysis of

business environment, industry, and competitors; incremental and disruptive strategies used to enhance
competitive advantage; application of basic concepts in strategic management; innovative development tools;
mechanisms for integration of functional strategies; techniques for promoting effective implementation of
strategies; ethics in strategy implementation in organization; feasibility study of product development

and opportunity analysis.

788 632 ANANETNETIALAZNITANITANS 3(3-0-6)
(Creativity and Knowledge Management)
ANUUELALRIAUTENOUTDIRIANTHIINITSBUS LudAnkazkuIMluMTRRIuIBIAnslUg

BIANTUMNITREUS SNYaEVDIANUIIUDIANT LUIAA UMY WAZUNUIMVBINITIANITAIINS LWBIANIT M3

ahauianssunmsdamsand meluladldlunsdansanud nsdifnvifertussdnsuisnisSeuiuay

M3IANIAIS
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Characteristics and elements of leamning organizations; concepts and approaches in
developing an organization towards a leaming organization; characteristics of knowledge in organizations,
concepts, approaches, and roles of knowledge management within organizations; creation of innovation by knowledge
management; technologies for knowledge management; case studies related to learning organizations and

knowledge management.

788 633 NFOBNLUULATHAIIIUIANTTUNNG TN 3(3-0-6)

(Business Innovation Design and Development)

mnARMIWAsameIInTIy FEAULALLULBINAT AVIANATISETIA NIBUIMTATIETIA
wRosdled wiumaanInnssINeg IR A InemseenuuUHAA S IeiLATUINS NMIfMUALLIATIAR N3
PONKUUKAYNITAS IR LLUY Tinseilenanaranudululd unasssaunuuagnageufuuy n13ad19ne
Fufn nsaienmdnuaiuazdeidesesesdng nsaiisdelaussnunmAaznsiemumneioaian A
suuinnssumsssiadug U3lan Tuuumesdaenilagtuieiirdnannnsudsiiluguiuu@smndd

Trends and concepts of innovation; level and brand value; creative thinking; creative
process; business innovation development tools; product and service design methodology; idea and
concept generation; prototype design and development; opportunity and feasibility analysis; pre-
prototype stage and crowdfunding, brand building; corporate image and brand management; value
proposition and business innovation through customer value creation; early concept development of

commercial innovative product.

788 634 nsaammswgauneleysyn 3(3-0-6)

(Intellectual Property Management)

Usznvamsnddumelygyn nsAuaseansnddunstygilussaulsemalagsening
Uszwe @nsuaznsUsruanslunswadunisdygn wleviensnddunmstyan nslduszlovinsngdunis
ey ludsneivd

Categories of intellectual properties; protection of intellectual properties under national
laws, and international treaties; intellectual property rights and enforcement; intellectual property

policies; intellectual property commercial utilization.

788 635 matuusznauntsuinnssuwasnsadnegsna vl 3(3-0-6)
(Innovative Entrepreneurship and New Business Creation)
ANUETRINIUSENBUNSTINALTANTIN NM3aT1egshavaivessshiawinngsy mawam winnssy

PNANUAREIATIAGNITIAANEAT udauTanssudmsuduseneunts unum waganusuliaveuluns

A51953709 WUIAA NTBUIUMT NMIVNURULAENITIATIZINTAULLEIAT %umaulumsﬁ%ﬁuﬁqiﬁﬁ] QEEGERN

Anurnligsia nsdmriunugsia BSosssumaiduguszneuns whunsAnuilugsfisuinnssudiliaiuda

45198537
Characteristics of business innovation entrepreneurship; new business creation of innovative

business; creative innovation development to marketing product; sources of innovation for entrepreneurs;

roles and responsibilities of venture capitalists in creating new businesses; concept, process, planning and
analysis in business investment; processes of business operation; business values creation; business plan

formulation; ethics of entrepreneurship; focused on creative innovation fields.
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788 636 AUNWINTIANITUTANTTY 3(3-0-6)
(Seminar in Innovation Management)
FunUsTauiUNsIANISLInNSIILAZANESNETIAR LGSR TN sTanuinngsy

03Ang Anufamtmged wwada waluladuianssy nsvuaunsiiiedesiunmsfauuinnssuuas

mma%ﬂﬂaiiﬁ@qqiﬁﬁ] Wl unsTamsuianssuuae MsUsEneunsiidenadeuasivaneaufiuusunves
anmuIndonynagsie wariimsinugarulussdnsiivssauanumnudfasunsianisuianssluusyme

W30ANUTENA
Seminar in innovation management and business creativity including innovative organization

development; progresses in academic theories, concepts, and innovative technology; process of innovation and

business creativity development; trends in innovative technology and entrepreneurship related to business
context and environment; and domestic or intemational field trip in successful innovation management

organizations.

788 691 Anednus fiafiguin 12 wineia

(Thesis)

MLt NTIdsLaza iU TIdunelasziouiIsinendeluiidenunisinnig
uinnssuvnsgshafithdnuiinnuauls msdiaueinendnug madeunemAdofiowsuns Sesndums
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Conducting a research study to enhance business innovation management under
supervision of an academic advisor; submission of a research report and dissemination of research

findings.
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An individual study on topics of student’s interest related to the solution for business

model development and business innovative creation based on knowledge of research methodology.
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