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784 501 ASanguiUUd I UgRa NS IR MAT U NS 3(3-0-6)
(Intensive English for Tourism and Hospitality Industry)

¥

uHY A wuu n 2 Suliddesnin 39 wiiedn el
1. AUeAU 91U 18 wwhn

784 511 msdamsnsvieadieuaslsusy 3(3-0-6)
(Tourism and Hotel Management)

784512 NMIIANTDNUALAZNUMANIG 3(3-0-6)
(Events and Festivals Management)

784 513 mMsdamminensuyssdmivgravnsaeniieazuIms 3(3-0-6)
(Human Resource Management for Tourism and Hospitality Industry)

784 514 mMsnaAEanagvsdmIugma NI IIBA s AT UINg 3(3-0-6)
(Strategic Marketing for Tourism and Hospitality Industry)
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784 515 seidouititouazaiAdmivgmavnssuyisaileiuazuinig 3(3-0-6)
(Research Methodology and Statistics for Tourism and Hospitality
Industry)

784 516 usungmanvinsyieaflenazuInig 3(3-0-6)

(Seminar in Tourism and Hospitality Industry)

2. Avuden Sruulitiesndt 9 miefin ledeniFouneinvnnaiivnguivnds selud

2.1 msdan1snisviaaidien

784 521 iswsrmanidmiunsiansmvieilen 3(3-0-6)
(Economics for Tourism Management)

784 522 mMsdnmaifenagnsdmiugsianisvieailen 3(3-0-6)
(Strategic Management for Tourism Business)

784 523 ML ieae 198 B 3(3-0-6)
(Planning for Sustainable Tourism Development)

784 524 msdnnstadafindmsvioadien 3(3-0-6)
(Tourism Logistics Management)

784 525 ui’mﬂiﬁmLLasmmLﬂuéﬂssﬂaumiqiﬁamiﬁaﬂL‘1’7im 3(3-0-6)
(Innovation and Entrepreneurship in Tourism Business)

784 526 nnvaneuaze LS URmYeUsedPLd MIUTTAaN SYiBalen 3(3-0-6)
(Laws and Social Responsibility for Tourism Business)

784 527 M3dnnsRaNgIiaNYioaiie 3(3-0-6)
(Quality Management in Tourism Business)

784 528 Ussifiusauationsdnnismsvieadien 3(3-0-6)

(Contemporary Issues in Tourism Management)

2.2 M3IAN3L39IH

784 531 MR ULAENRIUNGINAL TUTULALTHO T 3(3-0-6)
(Hotel and Resort Planning and Development)

784 532 winnssuuarmsduguszneunsgsialsausy 3(3-0-6)
(Innovation and Entrepreneurship in Hotel Business)

784 533 MSIANTANUVA VA TAIUTTTUTIN LT TY 3(3-0-6)
(Managing Cultural Diversity in Hotel Business)

784 534 3N Banagnsuardaliusauntsutadugsnalsasy 3(3-0-6)
(Strategic Management and Competitive Advantage in Hotel Business)

784 535 NIIANslsaL AT aTe ST NUSTIATEAULAN 3(3-0-6)
(Global Management for International Chain Hotels)

784 536 MIAUUSUATINAY NS MITUTINAL T 5Y 3(3-0-6)
(Strategic Branding for Hotel Business)

784 537 A3TTTUUALANUTURNAYOUR B INT TRl TIUSY 3(3-0-6)
(Ethics and Social Responsibility in Hotel Business)

784 538 Usgihusmaiansdnnslsausy 3(3-0-6)

(Contemporary Issues in Hotel Management)
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784 541

784 542

784 543

784 544

784 545

784 546

784 547

784 548

784 591

784 511

784 512

784 513

784 514

784 515

784 516

2.3 MIIANITLIUA

mMsdnmsussn mavieadieafionsda medusn waginssenis 3(3-0-6)
(Meetings, Incentives, Conventions and Exhibitions (MICE) Management)
msanwmdulule mataulasinsdud 3(3-0-6)
(Events Feasibility Studies and Project Development)
MIIANTILALYUKALMTINTINUUTEUIUBIUA 3(3-0-6)
(Fundraising Management and Event Budgeting)
mﬁamsmimmﬂLLUUQimﬂﬂﬂiﬁﬂw%’Uanwﬁ 3(3-0-6)
(Integrated Marketing Commmunications for Events)
winnssuuaznsduduseneunmsgsnadioud 3(3-0-6)
(Innovation and Entrepreneurship in Event Business)

N1599NLUY NSIANITHazAILTIUBLIUA 3(3-0-6)
(Events Design, Management and Operations)

PFYITULLANUSURAYOUA DA IALTIAAB LA 3(3-0-6)
(Ethics and Social Responsibility in Event Business)
Uszhusuadsnsinnsoun 3(3-0-6)
(Contemporary Issues in Event Management)

3. Inenfiwus @ansuwin) 12 wieia

NN fAisumin 12 videin
(Thesis)

1%

Wl U uuliteenin 39 vilenn Aedl
1. A¥IUIAY 91U 18 UUHwNA

msdamsmsvieadieuaslsusy 3(3-0-6)
(Tourism and Hotel Management)

MMTIANITBIUALAZIUNANIS 3(3-0-6)
(Events and Festivals Management)
mMsdamminensuyuddmivgravnsseaileiazuIms 3(3-0-6)
(Human Resource Management for Tourism and Hospitality Industry)
mMemmailenagnsdmiugmamnssuvieaeuazuing 3(3-0-6)
(Strategic Marketing for Tourism and Hospitality Industry)

sufoUitidouazatfd mivgravnsmmonioasuims 3(3-0-6)
(Research Methodology and Statistics for Tourism and Hospitality

Industry)

é’mumqmammssmauﬁmmw’%ﬂ’ﬁ 3(3-0-6)

(Seminar in Tourism and Hospitality Industry)
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2. Avuden Suulitiesndt 15 wiheAn TnedenGeuneirannguinngsivmils delud

2.1 Msdamsnaviaadien

784 521 iswsmanidmunsiansmevieilen 3(3-0-6)
(Economics for Tourism Management)

784 522 mMsdnmaifenagnsdmiugsianisvieailen 3(3-0-6)
(Strategic Management for Tourism Business)

784 523 MINSURLTRIN e TiTegegEy 3(3-0-6)
(Planning for Sustainable Tourism Development)

784 524 nmsdamsladafndnisvieadien 3(3-0-6)
(Tourism Logistics Management)

784 525 uinnssuuazeanuidugiuszneumsgsiomsvieadien 3(3-0-6)
(Innovation and Entrepreneurship in Tourism Business)

784 526 nnvaneuaze LS URmYeUsedPLd WIUTAaNSYiaaen 3(3-0-6)
(Laws and Social Responsibility for Tourism Business)

784 527 mMsdnnsannngsiansvieaiien 3(3-0-6)
(Quality Management in Tourism Business)

784 528 Ussifusuaiomsdanismavieaiien 3(3-0-6)

(Contemporary Issues in Tourism Management)

2.2 M3IANSLIIU

784 531 MITNUNULAE TGN IULAYS AR TN 3(3-0-6)
(Hotel and Resort Planning and Development)

784 532 winnssuuarmsduguszneunsgsialsausy 3(3-0-6)
(Innovation and Entrepreneurship in Hotel Business)

784 533 MSIANMIANUMEINVAIS TAUETTUTIA NI 3(3-0-6)
(Managing Cultural Diversity in Hotel Business)

784 534 MIIN1TINagNSLartalUSBUNSWTITug Nl sy 3(3-0-6)
(Strategic Management and Competitive Advantage in Hotel Business)

784 535 N3IANTSLSLINATUE ST NUSTIATEAULAN 3(3-0-6)
(Global Management for International Chain Hotels)

784 536 MIASUUSUATINAY NS MITUTINAL T 5Y 3(3-0-6)
(Strategic Branding for Hotel Business)

784 537 F3TITUUALANUTURAYOUR DIPTSRl TeusY 3(3-0-6)
(Ethics and Social Responsibility in Hotel Business)

784 538 Ushusauaionsdnnslsausy 3(3-0-6)

(Contemporary Issues in Hotel Management)
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2.3 N1SAANITDLIUA

784 541 mMsdnnsusern mavieaieafionsda msduun uasivssanis 3(3-0-6)
(Meetings, Incentives, Conventions and Exhibitions (MICE) Management)

784 542 msAnwendululy mewawnlassmsduud 3(3-0-6)
(Events Feasibility Studies and Project Development)

784 543 MIIANTILALYUKALMTINTINUUTEUIUBIUA 3(3-0-6)

(Fundraising Management and Event Budgeting)

784 544 mﬁamSmwmmmuuuimﬂmiﬁm%’ugnu(ﬁ 3(3-0-6)
(Integrated Marketing Commmunications for Events)

784 545 ui’(ﬂﬂismLLazﬂﬂiLﬂuﬁﬂizﬂaUﬂﬂiqiﬁaﬁnufﬁ 3(3-0-6)
(Innovation and Entrepreneurship in Event Business)

784 546 ANFPBALUU MIIANTUATANTUBLIUA 3(3-0-6)
(Events Design, Management and Operations)

784 547 PFYITULLANUSURAYOUA DA IALTIAAB LA 3(3-0-6)
(Ethics and Social Responsibility in Event Business)

784 548 UsglAusmaion1sdnn s raun 3(3-0-6)
(Contemporary Issues in Event Management)

3. NMsAuAIdaEse HAndiguwin) 6 miiein
784 592 MSAUAIDETY fdAdiguwin 6 milein
(Independent Study)

AB5 UYL
784 501 mndanguuuududmiugasmnssuriaaiisanazuinig 3(3-0-6)
(Intensive English for Tourism and Hospitality Industry)
Fouly : SanamsAnwndy s wia U
amwdanguuuuidulussdunaauarsedunans - ge iiaduiiugiulunsfinsedy
Sadidnw leusnumseueymsdeuddnmslugravnssuvesileiazuing
Intensive English at intermediate and upper - intermediate level for graduate studies,

focusing on academic reading and writing skills in tourism and hospitality industry.

784 511 ﬂﬁiﬁlﬂﬂﬁiﬂﬁiﬁa\‘ﬂ,ﬁEJ‘ULLEISISQLLﬁ.I 3(3-0-6)

(Tourism and Hotel Management)

AneiuazUszifiuaniunisal UuuLazuwIAnlunsdansgsRamsvieaisanarlsusy
MFIUHURBRT ﬂﬁiﬁ‘vmimuLLazmﬁ@mimﬂumﬁﬂiﬁqiﬁamivia\il:ﬁEJ’JLLaindLLiaJ ﬂaq‘mﬁmi’mmmu
HARf9INTUINS gULLUUﬂ'ﬁ%’mmsmwiENLﬁaaLLazﬂWiﬁWLﬁuqiﬁﬂIsqLLi:u MsAwINAUYUAIlsegsia N3
U3 matudiuns wazmsuimsmilulugsie aremuamdiiusuasgsianiieides

Analyze and evaluate current affairs, concepts and models in managing tourism and
hotel businesses; establishment, administration and management of tourism hotel organizations,
product strategy formulation, forms of tourism and hotel businesses, profit and loss calculation, general
management, operations and services as well as relationship with other related businesses.

wingnsAaumansuynUndin avnivin1sdanismvioniien Tseusy wazdud mangasival w.a. 2562) I 6



784 512 NN3IANTTDLIUARAZIUMANA 3(3-0-6)
(Events and Festivals Management)
wAuAnTduszuulunIsIANITB LA LA NLMANIA AT NISHAIL N159ANTS

wagMIandununuianssutuiie AanTsumeTausssu AaNTsumegsna AaNTsuim wasaumana Anw

WMBRNIZAIUIUAINTIN ﬂﬁﬂi%%ﬁiﬂiﬂmi mimLﬁuaﬁuawumﬂaUauLSUE]%mﬂ%JgLLazLaﬂﬁnu AR

ADTOY HAYNTINNITAILIY
A systematic approach to events and festivals management, planning, development,

management and implementation of entertainment events, cultural events, corporate events, sport

events and festivals, specific topics on event, bid preparation, public and corporate sponsorship,

negotiations, and staff management.

784 513 ﬂﬁiﬁlﬂﬂﬁiﬂ%lWEJ']ﬂiﬁlu‘lﬂéﬁ'm%lllaC‘Iﬁ']‘i/iﬂiiﬁ-l‘i/ia\‘lL‘ic/‘iEI’JLLaﬁa"U%ﬂ']‘J 3(3-0-6)
(Hurman Resource Management for Tourism and Hospitality Industry)
ﬂ"liﬁ]i’]‘\]ﬁ@U’Jﬁﬂ’ﬁUiWﬁﬂiWEﬂﬂimuwﬂlu%)Glﬁﬂﬁﬂﬁilm’e]ﬂm‘EJ’JLLa”Uﬁﬂ’ﬁ‘I/IM‘IJi"ﬁVlﬁNEIELu

amwmmL‘LJaEJuLLlJadmuﬂgwuw RG] LLauLﬂﬁ%@ﬂf\maﬂﬂﬂ’li@ENLN“My, LLmﬂmmiﬁmmimwmmmwa

BuRusinsoeNLUULALILASIERNL ML MsSuasias msdaden nsuguilve nsenausukasAmuN

M3aFausepels MsUszilunany MILARBULIULAYAIARNTS wagmsaiesruunsUssiliufiiuseavine
Examining human resources management method in tourism and hospitality industry

effectively in change of environment in legal, social and economic faced by organization; concepts of

human resource management start from job design and analysis, planning, recruitment, selection,
orientation, training and development, motivation, performance appraisal, compensation and benefits

and creating effective evaluation system.

784 514 m‘ma'mL%ﬂnaqwéﬁ'm%'uqﬂmwnﬁwimu’?imLLaz‘u'%mi 3(3-0-6)
(Strategic Marketing for Tourism and Hospitality Industry)
wadlansnaaailuiuasuundsdmiugramnsauviondisiaruinns yudatadouyud

AnudeINIsYRsUsIA warmIMaHY uwIAnveInagsMImanedusEAvisralumswdyaaimgluns

PENEATUNNINTUINS ﬁﬁmmuﬂﬁmLﬂi@gﬁawmﬂﬁﬁﬁm‘éwaeﬁaﬁﬂmmaqwﬁ‘maqaqﬁmﬂuqmm‘vmsim

vioudleuazuinig
Modemn marketing techniques and concepts for tourism and hospitality industry,

including human factors, consumer demand, and planning; concepts of effective marketing strategies to
address the challenges of selling service as a product; trends in the macro environments that influence

the strategic directions of organization in the tourism and hospitality industry.

784 515 sleuisiseuazatndmiuansminsavisailauazuinig 3(3-0-6)

(Research Methodology and Statistics for Tourism and Hospitality

Industry)

msiAdeidefifeiugnavinssuvionflienwazuims dawSenisnmsiide mssonuuy
ATy mafutoya adfifiensife malnswiteya nskeiinumaide malinneideyadnmnimias
WeUSuna MstdlauakayMIfeuTIenuMsIvy naenaun1susseninavesntldelunsiauignamnssy
viufleauazing
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Research on a topic related to hospitality industry; general research methods; research
design, data collection, research statistics; data analysis; formulation of good research questions,
analyze both qualitative and quantitative data; presentations and writing research reports, including the
application of research results to the development of hospitality industry.

784 516 é’uumqﬁamﬂﬁmimLﬁﬂ'al,tazu%ms 3(3-0-6)
(Seminar in Tourism and Hospitality Industry)
mMseAUse Mmadnauede visUssifiuiiaulalutaguvesgramnssuvioadieuas
uims Ingldnsdifinun msdaduuun maide vens@nwgemaduiuamens@ing
Discussions and presentation of current interesting issues related to hospitality industry

based on case studies, seminars, research findings and educational trips.

784 521 isugAaniauiunmsiansnisisaien 3(3-0-6)

(Economics for Tourism Management)

nouiATugAansnsuNienieaifeatu guasd gunu MIlATinIKE wayns
Muunse Yadensnas Melauseud uleuisn1sliunsads wuudtaesguadd qﬂmuﬁy’ﬁzéﬁ’uwmmmz
qamafiigdesiumaienilen sasuaniudeu ganstisziiu mamsevinassma uazulenioirsvgiafiil
NaﬂswuﬁamiviamﬁEJ’J'i’Jﬂ,JﬁamswmﬂimjﬁLﬁmﬁﬁaﬂﬁumiﬂizﬂauqiﬁﬁ]miviauﬁm

Tourism economics theories relating to demand-supply theory and analysis; production
and pricing; production factors; national gross income; financial policies; demand-supply models the
both macroeconomics and microeconomics relating to tourism ; exchange rates; balance of payment;
international trades; economic policies effecting the hospitality and tourism industry including

prediction relating to conducting in tourism business.

784 522 nMsianadianagnssmiugsianisvisudlen 3(3-0-6)
(Strategic Management for Tourism Business)
nguduaziumndlunisufifnsnausudnagvslugnavnssunmseaiien M3nsadu

Tunsugstu mslnsgianmndouynamsvieaiien nmsiwuafirnmsvesians msimuanagnsluszdy

BIANTS 32AUTINT tarszaulfiAnsmegsia nmsthnagwslulduasnisusediuasnishinaunanisldnagns

TneldnsdiAnuiuedesdiolunszuiumsiBeus
Theories and approaches in strategic planning in tourism industry; competitive

positioning; environmental analysis in tourism industry; business trends; setting strategies in each step of

management; strategic implementation, evaluation and follow up , case study based learning process.

wingnsAaumansuynUndin avnivin1sdanismvioniien Tseusy wazdud mangasival w.a. 2562) 1 8



784 523 MINNUHUN AN SYiDaTiBag198 By 3(3-0-6)

(Planning for Sustainable Tourism Development)

VB N1TIHRY wagndnsluNTIauRLLAE RIS o LLaszéaLLazéaﬁaQ@h
yaMvioadien Iﬂiqa%fwﬁugmLLasmmsa%;ﬂIﬂﬂLﬁamiﬁ@ummwiamﬁm SULUULAE A8 1DEANET AN
sumsviesflendmiumsvieailenssiugvuas s ugiinia MeiAIWE B MNLGTIIARALIVAT
vioaflenfuyudadiitu manasumineinsiunsouiien M3disn mavann msvssdiuurdmioadedly
fudng 9 wazuuamenssyinsiazdostuninensvisaisndouaats nvieadfieregiededulussfa
vioufeanazgsiaiiieatos unumeshsuiiifsadeianiafzuazienvulunsitmuinisvieiien
WUURE9E By

Planning theories and concepts for the planning and development of tourism, tourist
attractions, infrastructure and superstructure for tourism development; patterns and facilities for local
and regional tourism; development of nature-based and man-made tourist sites; tourism resources
planning; surveying, developing and evaluating tourist attractions; measures to prevent the
disintegration of tourism resources, sustainable tourism in tourism and related businesses, roles of the

public and private sectors in sustainable tourism development.

784 524 msdansladafndnisvieadien 3(3-0-6)
(Tourism Logistics Management)
wnAnuaznguiitunstanduladafndmafiunmseaden Tasadeiuguuay

dedusanuarmniienmsvisaiien msvimsnuwarmsadinaunsianisimladafind mswamnszuy

ladafndudavuruialvglusuiuureaiialdguniu anuduiusseningusenaussnavudimiwiums
vesienfutiviesiisrludumaiesiiontimeun mah wesnsernia mstasruuladainditemsvieadien

Thmnzausunguineaiierluudazaaadwene uwildumstaungsilalafndifieransenuiionnifaty

Tunsdnnis msdansladafindnmvioandiodlaglityysziviuasmsdnnstoyavnelnglugramnssu

Tadafndmsvieadien Japmuazeuassalumsuimsianasgsialadaindiiiensvioadien
Concepts and theories in developing logistical infrastructure and facilities for tourism;

logistical management and operations; system development of mass logistics for supply chain;

relationship between the tourism transportation business providers and land, sea and air tourism routes;
setting the right logistics systems for each target tourism market; development trends in logistics
business; tourism logistics management by artificial intelligence and big data management for tourism

logistics industry, solving logistical management problems for tourism.

wingnsAaumansuynUndin avnivin1sdanismvioniien Tseusy wazdud mangasival w.a. 2562) 1 9



784 525 ui’mnssuLLazmmLﬂuﬁﬂsznaunﬂiqsﬁaﬂﬂsﬁaeL‘ﬁm 3(3-0-6)

(Innovation and Entrepreneurship in Tourism Business)

ANUNNNY AN91AANN LATAMENYAEYBILUTZNBUNIT AABAIUNITHAILILNAALAY
ﬂssmumwa\‘immﬂuﬁﬂiaﬂ%miﬁjﬁwaﬂLﬁm LLazsij’umaﬂumiLéuﬁuﬂizﬂauqiﬁ%ﬂﬁiﬂaaLﬁ&ﬂ QUEGAGEEH
uazmsauayUN9gsia MIdidunuuasmiannmsanu dededmiunmadufussneumsgsiavieaiien
o9flo01dn mawipnssusldlunmsdamsuardidumsssiamaieadion msaauinnssunazmsliuas
fiamnAuAnad TN uRdnS usiLazUINIINSsaiisn mIdanisgsiansioniienlasly
TyaUsehvguarnsinmsteya mum’lw:ﬂuqﬁ%mwimﬁm YOINUALNTLUIUNTIAUIANT MIHAILINNT
wmmﬁ‘viadL‘ﬁmmaLﬁam?iﬁﬂl‘ddﬂﬁiLﬂuéﬂizﬂaUﬂﬁﬁjﬁWmLﬁ'&nﬁﬂisaummﬁﬁﬁﬁ] uazas1alonIanNIg
5309

Meaning, definition and characteristics of an entrepreneur; development of
entrepreneurship concepts in tourism business; processes and procedures for entering tourism business;
promoting cooperation within the business; operations and investment development; factors of
professional entrepreneurs in the tourism business; using innovations for managing and operating in
tourism business, creating innovations and using creativity in developing products and services; tourism
business management by artificial intelligence and big data management for tourism business, creating
channels and service processes, the process of development of alternative tourism for a successful

entrepreneur in the tourism business and creating business opportunities.

784 526 ngvune uazAnuTURnveURessnudmMIUgsRianTviaaiien 3(3-0-6)

(Laws and Social Responsibility for Tourism Business)

NOYANY ARISTIILAYATETIIY MAsmauALiURaveusedamilugmamnsIuMMeiuay
U3 wuInsmsUiUTRRmEnmMIInMsTIILa A Toufid Tl sdsrignaes deymiuiiiAamanssmuiis
ymavInuazmsavseilaulfdnddlunmmieaiien unAnefumsddugsiensuiiaveusedin aaonau
ngszilounazinasnsunadvelunsteduldnguineseninUsemadmiugusenaunislugaamnssunis
vl InegldnsdiAnuilueesdiolunszuumsGous

Laws, morals, ethics and social responsibility in relation to tourism and hospitality
industry; practice suidelines of moral and value priciple considering to correct things, commiments
effecting the both positive and negative to stakeholders in tourism; concepts of business operations
with corporate social responsibility (CSR) including laws rules and regulations for enforcement and

international laws for entrepreneurship in tourism industry, case study based.

784 527 nMsiAnsRAIAIWgSINTTViD AN 3(3-0-6)
(Quality Management in Tourism Business)
wAaAgIfUNMTiAnsAu YesgIR eaienlugnaimngsy nagndnsianaileliia

aussauziasdanmaIsalunsutety mssnwunespukazmsianauwlugnamnssunsvieaiien

Tnsmsinedosdlefliussiunnsgunuamilaonadosiudnenmvediiisldnlddnudonisnisvieuiie

sielutlgtuareuan
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Quality management concepts of tourism business in the industry; management
strategies for increasing competitiveness and competency; maintaining service standards and quality

developing in order to be consistent with the potential stakeholders of current and future.

784 528 Uszifiusauasionsdanmsmavisaiien 3(3-0-6)
(Contemporary Issues in Tourism Management)
Usgifiusamasdofvimenisiaungaamnssunsieaiiedluanssed 21 waliiusuale

LﬁlSUﬁUQUﬁQﬁE}IUVHumiﬁﬁNLﬁS’J nsdansenudsddunsuimsniseadien N1589NULATINITNINIT

vieadien miﬁﬁummiqmmmiums‘viadLﬁan LLmiﬁuqmammsmmiﬂmLﬁauLLasmiﬁmi AAINNITU

3 9 fifeates ﬂ’]iL‘UgEJuLLUaQéJﬂ‘HmeENQmﬁﬂ‘ﬂﬂiimmi‘ﬂlmL‘ﬁEJ’J'ﬁlﬁNafﬂ'E]miﬁwu’lLLﬁSﬂ’]’iLﬁﬁJﬂ’J’]ﬂJé{mmﬁ

yamsvieadien msUszgndldlulszaunsaiase
Challenging contemporary issues for tourism industry development in the 21st century,

contemporary trends on issues of tourism supply and demand, tourism risk management, tourism
project investment, tourism industry developments, trends in tourism and hospitality industry, other
related industries, the changing nature of tourism industry influencing development and the increase of

demand, application to the real world experiences.

784 531 NNFTNUAULASAING TR LSS ULAZ W 3(3-0-6)

(Hotel & Resort Planning and Development)

NSTUIUNSODNLUY MIVNUNY wazmsiaulsausuwaysaesy Ussiliudnuuseinuddnly
ganTlsusuariaeim Usnvuarsuuugsialsusuuasianin wonuerdlagmidosiuuazanuvitnely
NIFUALNITTIMNL wazfalsausy Meinsgdinaunuiuilasmsuazunusun sanuuuiasin BN
wavilufianssazvedsausy seuuUURNuLasnAln TRUNUNTHAIUN TS IULTULAZI A0V NATATANILAY
wlduiaiunsguluulswsuuagsaasvlueunan

Designing, planning and development process of hotels and resorts; examines the key
relevant issues in hotels and resorts; various types of business formats in the hotel and resort industries;
identify the principal problems and challenges during planning and development processes; analyzing
project site and master planning; gsuest room and suite design, public area design, technical and special
systems; hotel and resort development planning; examine the latest hotel and resort trends and future

development.

784 532 winnssuaznsidudusznaunsganalsausy 3(3-0-6)
(Innovation and Entrepreneurship in Hotel Business)
wwIRA naNNS nagnsiarjULUUTRINas L innssulas M ugUseneun1sganalsausy
gty N13danisgsialsausulaglidayguseiviuarnsdanisteyavuinlvglugsialsausy nsinsen
Hadeiinansenudegsialsonsy maFuduiansgsRalsus msveiofanis ﬂ'ﬁ%@LLazﬂﬁmmﬁﬁ]ﬂﬁqiﬁﬁ]
159Uy MINmUINER S inaluas JULUUTIAALIHII N3IURUTIAIdmSUN seRNIUY N3Hease 13
ALY MIBATIEENTRY NMsUssuAnenImmanIsnaIn wasUszanauniselabasuldugsialsusy
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Concepts, principles, strategies and models of innovation and entrepreneurship in new
hotel business era, hotel business management by artificial intelligence and big data management for
hotel business, analysis of factors affecting the hotel the business, hotel business start up and
businesses expansion, acquisition and merger, developing new products and business models in hotel
business, business planning for design, construction, operations, and financial analysis, assessing market

potential and revenue budgeting in hotel business.

784 533 N13AANTTAMUNAINUAY TAUSTIUTINALTITY 3(3-0-6)

(Managing Cultural Diversity in Hotel Business)

wAa wlene wagnsufuafiyrainsluednlsusudosUszauluiivinanufudanden
seavlan msufduiusluivihauifiussavsnaiiiloyrainslimnuddgiuyuuesszivlan veufuuay
L%’?IQF’]’JWZJLLG]ﬂG]I’NSU@QZJH%Ej mﬁmmmawuﬁﬁﬂ’mwmﬂwmaﬁy’wﬁ"asma YUBIF IUUTTIN AU LNA N9
918 ANHENITA LATAILLANANURNIZYARA

Concepts, policies, and practices facing professionals in hotel industry in the global
workplace; effective workplace interactions when personnel hold a global perspective that incorporates
an appreciation and understanding of human diversity. Effective workforce management for personnel
with diversity in nationality, ethnicity, culture, religion, gender, language, age, abilities, and unique

personal characteristics.

784 534 nmMsiamadenagnsuasdalaiUFsunsusdugsnalsausu 3(3-0-6)

(Strategic Management and Competitive Advantage in Hotel Business)

N investle wagvdnmsmsnsnagnsuazmlienzinisutedu mdndulalunmsuims
uaznsasiiou oA fdwasdenansduiunuuaznsegsenvesians sutufnwideya mslisevinay
nszuaunslueadnig vinwzuazmAdadugsivesiudmslumsldnagnéiivanuais msnsgadunsssia
MsimuareU LT waznsaiimailsgeanlussozeniledeandayiuamnuliviueunar msudesduly
AAENVNTIULTIUTY

Concepts, tools, and principles of strategy formulation and competitive analysis;
managerial decisions and actions affecting the performance and survival of business enterprises,
focusing on the information, analyses, organizational processes, and skills and business judgment of
managers to devise strategies, business positioning, defining firm boundaries and maximize long-term

profits in the face of uncertainty and competition in hotel industry.

784 535 nmsiamslssusuAsaTiesenineUssmaszaulan 3(3-0-6)

(Global Management for International Chain Hotels)

%agaﬁugmmﬁﬂszﬂau wazdnvazgnamnssulsusulusEAuuIwId asiaeulafe
wandensudan Jausss Irsugia warmsdlesiertislieaninsauimsuassdunsssialsausaliAulaly
syulan shdefsjadufnuilduinmsdamssuiamnsss nagnnisdansseninssema nsmannsening
Usene kagn1s3ANIsnInensuyudseninaUseme
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An Introduction to the dimensions and nature of hotel industry at an international
level; examine social, cultural, economic, and political environments that allow and enable such
management and operations to grow globally, with special focuses on the cultural dimensions of
management, international management strategies, international marketing, and international human

resource management.

784 536 NS NUUTUALTINAYNSAMSUTINALT9usH 3(3-0-6)
(Strategic Branding for Hotel Business)
nagmsuazMATAN A IUTUAlS ST ALA AL ULARUSMTIU 9 MINauHY MIUFTR

M35 uaznsussiiunagnsaldlumsimunideriaiLusud dnvazanuuendie uagnaadiving ns

ATIIABUAITINGAMNUIUUTUR AUATWUTUA MINANEAILUTUA AMATMAZAINAIANTIYeIgnAT TaTaasg

WUTUA NSUEBWUTUA LaEnNagnsmMIasauusunsenulanvedgsnalsusulasusng
Branding strategies and techniques for hotel and hospitality products; planning,

execution, and evaluation of strategies used for defined brand vision, areas of differentiation, and

targeted markets, examine brand positioning, brand equity, brand images, customer expectations and
value, brand structure, brand extensions, and global branding strategies for hotel and hospitality

business.

784 537 IYFTITUUALANTURNAYBUADF IANT TN T 3(3-0-6)

(Ethics and Social Responsibility in Hotel Business)

PFesTsuLasauTuiavausadnlulszausng q Tugeaivnssulsasy sawdinsundes
guadaIndon amnududiud dvddnyena mnuvaeafouazaunluauivndn ausuiialusdnfus
Puwgaiuredlena wasAasssusdunvesssuuYutiey

Ethics and social responsibilities in various issues in hotel industry, including
environmental protection, privacy, individual rights, occupational safety and health, product liability,

equality of opportunity, and the morality of capitalism.

784 538 Usziausuadon1sannslsausy 3(3-0-6)
(Contemporary Issues in Hotel Management)
Usziusaadevmensiaungaanssulsuslummssed 21 wnliswaiofety

qﬂaﬂﬁqﬂmﬂmﬁmmzﬁﬁﬂ mif-ﬁ'ﬂmimmLﬁﬂﬂUﬂ’ﬁU%miﬁjﬁﬁﬂ:iﬂLLiaJ miamuqiﬁﬁﬂimin AITWAIUINAT

Egma’mﬂiim’liviauﬁa’s Runauasdinn LLuﬂﬁuqmmMﬂﬁumwiaaLﬁaaLLaSU%mi mswasuulasdnuas

vosgmavnsulsusILasiinAdnadomsian LA MsfiuALdioIms mauszandldlulszaumsalods
Challenging contemporary issues for the development of hotel industry in the 21st

century, contemporary trends on hotel and accommodation supply and demand, hotel risk
management, hotel investment, accommodation, travel and tourism developments, trends in tourism
and hospitality industry, changing nature of hotel and accommodation industry influencing

development and the increase of demand, application to the real world experiences.
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784 541 nMsiansUszYN Mavisaiisaiiasneta n1sduuun wazinssenis 3(3-0-6)

(Meetings, Incentives, Conventions and Exhibitions (MICE)

Management)

mM3dan1sganaluduasAianssudne 9 nsnarumMIanluduasianssy madndunuuae
nMsUszIduNa 99AUTENIULAZNITALTUNUTBINITIANUAINTINBIUA NMTUTINTIATINIG UTELaNU8In1s
Useyuuasianssy anuaied A uetananIsuumanIduAlasuiingsan1s NagnsnIsnaIngnaI sy
lud voulwauagmifivesnsUssyy MImaiaLaznagnénisueLilonsgangugnAnifinnnudesnisd
RN nalalunsdhiisnnudesinsvesnguanautasidiing Jadensinuiausssy dnu iwsugha
wazdu 9 ffHademIuNLLaENSATLNTTeINUAINT I InLLas LAY 9

Managing MICE and events; MICE and events market planning, operations and
evaluation; elements of events, event operations and project management, types of meetings and
events; key aspects of trade show and exhibitions industry; marketing strategies for MICE industry, scope
and functions of convention; marketing and sales strategies for attracting segments with specific needs;
techniques for meeting segment requirements; cultural, social, economic, and other factors affecting

planning and execution of special other social events.

784 542 nmsAneanulululd nswanlasinisdud 3(3-0-6)

(Events Feasibility Studies and Project Development)

Anwanuduldls Bnsainariaulasenstoud ASmsasmesnmsinaudiiug ves
ENUTITTLAEINTUEA AR UMUTANAT MSAnwIAIFBINT MINaUNLILAYNSAT S ULUUNY
N5UTLUINU NMTTANTT WaEMTIATIARUNU/HARBULNY LazN1Ta5NNagNsN15IndLUs Mstaulnves
nanmnssudusvlanlutiagdu

Feasibility study on event project creation and development, government’s and
companie’s event portfolio creation to maximize their investment, the study of demand, event
planning and events creating models, events estimating models, management and cost/benefit analysis

and event strategies, the latest in the growing event industry around the world.

784 543 NN3IANTTLANNULAZNITINTINTUUTZNALBLIUA 3(3-0-6)

(Fundraising Management and Event Budgeting)

UssifiuddyiRenduulonns msnausu uazmsadunismsszesmu UszRuaziiannnms
aan1Imalsulres Uselerinienisnain n1sandunis tagn1suszidiunanisdnmialsulwosegnell
UsEANSAIN NTRTUIMIUMAUIUY ULAENTIAIUU TEINUAMTUBLINAMIG 9 nsvduaiuayuain
MgUYDIsy miiwmumﬂmaﬁvuua:ﬁmﬁ@ﬁﬂﬁuﬁﬁLﬁawnqu mslddedenn n1snatndidnvseinduas
wialulaglunisdnnisaUaues

Key issues in fundraising policy, planning and implementation, history and evolution of
sponsorship; its benefit for marketing, its operation, how it can be used efficiently, the benefits it can
bring to an event; how its results can be measured, considering other funding sources and budgeting for
events including government grants, crowd source funding and merchandising, the uses of social media,

e-marketing and technology in sponsorship.
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784 544 nsdeEsNIAANALULYIANNSENSUB LA 3(3-0-6)

(Integrated Marketing Commmunications for Events)

gl WA invesunsieasmmaauuuysanmsisidulumssniudnudliszay
g MsdaESuuazmsUssduiusmamsnaiaiialeafugnanunssumsdn Slud nagnsnsmans
wadnssuguslna mslawan msUsznduius uaznmsnaindumesidn Aldlunsdauadunuianssudioud
nsysanmsnsalfnuiisUsemaanauRanssudnuduuadn aufanuianssudnudvunelvafiannse
Uszgnaviguuduwuimnenmsufoa

Theories, concepts and skills in integrated marketing communications required to
operate event successfully, advertising and public relations specifically relevant to the events industry;
marketing strategy, consumer behavior, advertising, public relations and internet marketing to promote
events. Integrate International case studies from small-scale events to mega-events, applying theories
into practice.

784 545 winnssuuaznisidudusznaunisgsnadioud 3(3-0-6)

(Innovation and Entrepreneurship in Event Business)

AMUMIY AN91AAAY LAZAME NYUEYDILUTENBUNT ARBATUNITHAILILUIAALAY
nsvurumMsvesmsdufuszneunsgsiniud uardumoulunadudulssneugsiadioud MedaaSuuagns
advayun1egsia mssdunuwaznmsiawinsamu Jadedmsunsduguszneunisgsnadiudedi
feondw nsdudanssuunldlunisdnnisuaraniun1sgsiadud nsadsuinnssuwaznslduas i
ANNANATINATIAN A TUNARN INUAZUTNITNIBIUA NM5TAN535RBUAlaglsTnaUseRvguaznis
Jamsteyavunnlvgflugsiadioud YemmauaznszuumsiuimsihlugnaduiussneunmsBoudivszay
AuEN3Y wazadlenan1egsng

Meanings, definition and characteristics of an entrepreneur; development of
entrepreneurship concepts in event business; processes and procedures for entering event business;
promoting cooperation within the business; operations and investment development; factors of
professional entrepreneurs in the event business; using innovations for managing and conducting in
event business, creating innovations and using creativity in developing products and services; event
business management by artificial intelligence and big data management for event business, creating
channels and service processes for becoming a successful entrepreneur in the event business and

creating business opportunities.

784 546 N158NUUY MIIANMSHAZANTUBIIUA 3(3-0-6)

(Events Design, Management and Operations)

AFINUHY NTODNLUU NITWAILI NMTUTZTEIUIIU NIFTINITHAIN mi%’ﬂ%nuﬁmaﬁﬁﬁﬂ U
Fan NulausTn Nudaddualnl NULIAT MTUATUTOUUTEN UAINTIUNNINSAaIR NMIUsEuNa
mMssasud msusmsuermssiuBussusduauaulnsenis

A systematic approach to the planning, design, developing, coordinating, marketing,
staging of corporate events, corporate grand opening, new product launch, press conference, corporate
anniversary, marketing events, evaluation of coporate events management, management and

implementation of the events from beginning to the end of project.
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784 547 IUFITULALANUTURAYaUARF NG INABLIUA 3(3-0-6)

(Ethics and Social Responsibility in Event Business)

P3essunazaNUiaveusedinuluUsznusng 9 Tugnavnssudiud sadansundes
uadawInden Armdudinii ansdiuynana mnuvasniouarguanluaviindn anuwinisiuves
lona wazAasssuduRvesTE UL Uiy

Ethics and social responsibility in various issues in events industry including
environmental protection, privacy, individual rights, occupational safety and health, product liability,

equality of opportunity, and the morality of capitalism.

784 548 Uszihusauaian1sinn1saraug 3(3-0-6)
(Contemporary Issues in Event Management)
Usgifiusmasiofivimensianngnavnssumsdndudluamssed 21 wnlifusiuarte

Aeafuguasdguniunisindioud msdanisanuidsddunmsuimsaudioud msamulasinisdioud ns

WAILINTRAAMNTTUBLIUA WULTUEAAIMNTINBLIUA nMsvisafiauazu3n1s maasuulasdnumzves

gRavnTsUB nuATinaden TR Las MeiuaFeIs MeUszgndldluysvaunsalots
Contemporary issues challenging events industry development in the 21st century,

contemporary trends on issues of events supply and demand, events risk management, events project
investment, events developments, trends in events, tourism and hospitality industry, the changing
nature of events industry influencing development and the increase of demand, application to the real

world experiences.

784 591 INYIUNUS fadigumin 12 wioein
(Thesis)
MIasIUIAndYIUINIg Mmenszuiunisideeralussuulumdeonisinunsdanis
T5ausuvsodiug
To create the integrated concepts, through the systematic research processes on a

topic of hotel or event management.

784 592 nsAuAIIDATY HAniieuwin 6 wiena
(Independent Study)
NM3ANE NSTIUTINTRYR NITITY MIIATIALAEEUATIET MTTBUTIBNY MTELEUD
uazaAUTeluIToA UM TIANISL UL IUNTOBLIUA
A study, data collection, analysis and synthesis, report writing, presentations and

discussions on topic of hotel or event management.
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